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 Electronic dance music has increasingly gained popularity in the United States 
throughout the past several years, and with the growth of streaming services, the converging 
roles of disc jockeys and producers in electronic dance music have begun to rely on touring and 
live events as their primary source of revenue. This study examines how DJs in electronic dance 
music leverage their branding and persona to encourage audiences to attend their live concerts 
and music festivals, primarily in the United States market. Additionally, this study considers 
what draws audiences to these concerts and music festivals. Lastly, using the discoveries within 
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 A stage is sprawled out several dozen feet ahead. In the center is a large, bright screen 
with two smaller screens on either side of the stage. The crowd shuffles anxiously, awaiting the 
arrival of the performer. Suddenly, the screens go black and a deep rumble of bass fills the chest 
of the patrons. Just as suddenly as the screens went black, they return again with bright colors 
flashing to the beat of the bass. The repetitive thumping fills the air as the colorfully dressed 
attendees raise their fists. The attention of the crowd is on the center screen, where a large booth 
is positioned with several mixing boards. The DJ emerges, and cheers drown out the sound of the 
music. The DJ has arrived; the party can begin. 
Electronic dance music has grown in influence within the past few years. The electronic 
dance-music industry was valued at 7.3 billion dollars in 2017 and is estimated to be valued at 9 
billion dollars by 2021, according to the 2018 International Music Summit business report on the 
electronic music industry (Watson, 2018). The third and fourth most-streamed tracks on Spotify 
are both electronic dance-music tracks (Watson, 2018). Furthermore, according to the same 
International Music Summit business report, 27% of Spotify’s 100 All-Time Most-Streamed 
songs fall under the electronic dance music genre (Watson, 2018). Of those top-streamed songs, 
the popular electronic dance-music producers and DJs, the Chainsmokers, are the third artist on 
Spotify to have more than one single with over a billion streams on the streaming service 
(Watson, 2018). With electronic dance music having a wide influence in music today, DJs have 
the opportunity to more widely promote their music to a wide audience. The purpose of this 
proposed project is to examine how electronic dance-music DJs leverage their personas and 
branding to encourage their listening audiences to attend live concerts and music festivals within 
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the past decade, specifically within the U.S. In addition to examining how DJs leverage their 
branding and persona, this proposed project also seeks to understand what factors besides 
branding and persona attract fans to attend concerts and music festivals. Furthermore, this 
proposed project seeks to understand what guidelines would comprise a general branding guide 
for electronic-dance music DJs. 
Electronic dance music is an all-encompassing term used to describe a music genre 
created through a combination of computers and electronic instruments (McLeod, 2001). 
Electronic dance music differs from popular music through its primary usage of instruments 
rather than vocals (Butler, 2006). It is typically characterized by synthesizers, drum machines, 
sequencers and samplers, and historically has enjoyed a close association with the dance-floor 
environment (Butler, 2006). There are two major roles within electronic dance-music: disc 
jockeys and producers. Disc jockeys (DJs) typically fulfill the role of being live performers. 
They are responsible for selecting music to play at venues and then remixing the music for the 
attendees to experience a new composition of music (Butler, 2006). Producers, on the other hand, 
are responsible for creating entirely new music, and are by definition the people responsible for 
governing the studio recording process (Butler, 2006). As electronic dance music has evolved, 
the roles of producers and DJs have converged. Producers now perform as DJs in order to 
expand their presence as musicians and to perform live in front of an audience (Butler, 2006). As 
a result, the two roles have almost become synonymous in the world of electronic dance music.  
 Live performance of electronic dance music vastly differs from that of pop music. When 
performing live, DJs have mixing boards, less complicated versions of recording studio 
equipment, which they use to manipulate songs into a continuous set and provide a new musical 
experience to audiences (Butler, 2006). Although fans may seek to watch and listen to their 
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favorite DJs perform live, many fans do not actively seek to attend a DJ’s live performance 
(Fraser, 2012). Contrary to pop artists, who perform their popular songs on their albums and on 
the radio, DJs do not always play their own tracks and will generally incorporate music from 
other artists in their live sets (Fraser, 2012).  
  Music festivals have become a popular means for DJs to attract audiences to their live 
performances. Electric Daisy Carnival (EDC), for example, is a three-day music festival hosted 
annually in Las Vegas, Nevada (EDC Las Vegas, n.d.). More than 400,000 people attended the 
2016 festival (How It All Began, n.d.), and in 2019, EDC became the largest dance music 
festival in the world, attended by more than 465,000 people across its three days (How It All 
Began, n.d.). Within the three years, there was a 16% increase in attendance, suggesting people 
are increasingly seeking out live performances by DJs (How It All Began, n.d.).  
Performances are becoming an especially fundamental part of the music industry. Record 
labels are no longer able to rely on traditional methods of generating revenue with the growth of 
technology (Rolston, Macy, Hutchinson & Allen, 2015). Audio CD sales and downloads have 
long been the primary source of income for record labels; however, there has been a shift from 
consumers purchasing music to streaming it instead (Rolston et al., 2015). Live performances are 
becoming an important asset for record labels: A royalty distribution assessment from the 
National Music Publishers Association revealed that performance licenses accounted for 52% of 
revenue for record publishers in 2013 (Rolston et al., 2015). And a 2015 business report for 
International Music Summit found that the twelve largest electronic dance-music clubs within 
the United States generated a total of 505 million dollars in revenue (Watson, 2015). With 
hundreds of thousands of people attending electronic dance music festivals annually, and with 
the shift of revenue from sound-record sales to live performances, it is apparent that live 
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performances are a valuable opportunity for DJs to promote their music and sell themselves on 
stage. 
Branding describes how an individual distinguishes themselves from competitors, while 
persona describes a publicly assigned role that an individual undertakes in relation to society’s 
expectations. For example, the producer and DJ, Marshmello, dons a large white marshmallow-
shaped helmet to publicly present himself to his fans; however, Christopher Comstock, the 
person performing as Marshmello, firmly keeps his personal identity separate to the identity that 





 This literature review will consider the background of electronic dance music and the role 
of disc jockeys within the genre. An examination of how branding and persona has been applied 
in contexts both within music and beyond music to aid in reviewing methods of how DJs in 
electronic dance music and leverage both to produce a branding guide. Additionally, reviewing 
the roles within the music industry will provide an understanding that DJs are not solely 
responsible for methods of branding and marketing, and will give context to what essential roles 
assist in the process of establishing a brand and persona for the DJ. Lastly, understanding what 
content is included in a branding guide is essential in establishing one.  
 
 
Electronic Dance Music and the Rise of Disc Jockeys 
 
Electronic dance music is the broad term used to describe a variety of music genres 
created through the use of computers and electronic instruments (McLeod, 2001). The music 
uses a variety of techniques and electronic instruments, most commonly synthesizers, drum 
machines, sequencers and samplers (Butler, 2006). Whereas electronic dance music encompasses 
a variety of subgenres, the subgenres share similar characteristics such as a steady tempo, 
repeating bass-drum pattern and a focus on the instrumental aspect of the music (Butler, 2006). 
The early 1970s disco scene became the landscape where contemporary dance music was 
established (McLeod, 2001). Individuals gathered in discotheques to hear and dance to recorded 
songs rather than live bands (McLeod, 2001). Electronic dance music began its popularization 
amongst urban black and gay communities and although it extended into commercial success in 
the late 1970s, it eventually returned into the underground scene, where it continued to thrive 
among niche communities into the 1980s (McLeod, 2001).  Electronic dance music cultivated 
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with a new subgenre called “house music” during the 1980s, originating in Chicago (McLeod, 
2001). This subgenre was named after the Warehouse Club, a popular venue whose resident DJ, 
DJ Frankie Knuckles, influenced the direction of the sound of house music (McLeod, 2001).  
 Disc jockeys (DJs) are prominent figures within electronic dance music and are 
responsible for the live performance of electronic dance music (Butler, 2006). The idea of “live 
performance” for a DJ differs from that of a more typical music artist. During a DJ’s live 
performance, the DJ will select and remix the music at the venue to form new musical 
compositions. Overholtzer (2018) describes a remix as “a modified version of a recording 
created by rearranging, adding to, removing or otherwise altering its original components” (para. 
1). As DJs perform music live, they might select music from other artists and compile it into an 
extensive set with smooth transitions in between (Butler, 2006). By selecting existing songs and 
overlaying them, the DJs engineer a “new” composition (Brewster & Broughton, 2014). In its 
most primitive form, overlaying music describe the end of a song overlapping to smoothly 
transition into another song (Butler, 2006). Producers, in the context of electronic dance music, 
are responsible for composing original songs that DJs, in turn, use in their live performances 
(Butler, 2006). While producers create new music from scratch, DJs, in their own way, create a 
new music because they perform live and alter their musical performances (Brewster & 
Broughton, 2014). As a result, the roles of the DJ and producer have converged, and producers 
often perform live as DJs, offering them the benefit of public exposure (Butler, 2006).  
 Whereas traditional DJs labored as relatively anonymous figures outside of the dance 
club setting, DJs emerged in the 1990s as central figures in the music scene, with some gaining 
celebrity, and even superstar, status (Herman, 2006). Fans of electronic dance music began to use 
DJs’ names as a means to describe their musical preferences rather than citing a genre (Herman, 
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2006). Given the central role of a DJ in the development of electronic dance music, it is valuable 
to understand the processes by which they gain prominence. For example, a level of publicity is 
involved. As a physical representation of electronic dance music, DJs can develop a public 
persona to emphasize their identity as a performer and can develop a strong brand to increase 
their brand equity within the electronic dance-music community. 
 
Branding and Persona 
 
Developing a strong brand is essential for DJs to distinguish themselves from one 
another. In the 1960s, the American Marketing Association (AMA) defined the term brand as “a 
name, term, symbol or design, or a combination of them, intended to identify the goods or 
services of one seller or group of sellers and to differentiate them from those of competitors” 
(Jackson, 2001, p. 54). Goodman (1999) explains that a brand “[engages] the consumer, 
[inspires] an emotional reaction, and [is] consistent in [its] appearance.” (p. 18). Slade-Brooking 
(2016) in Creating a Brand Identity echoes Goodman’s sentiments and further emphasizes that a 
brand is more than just a name or logo in that it involves unique values that emotionally connects 
with its audiences. 
 Music festivals are central to the successful branding of a DJ, and they are also a facet of 
branding. Lopez and Leenders (2018) examined four features of a music festival’s brand identity 
to determine the impact they have on a music festival’s brand success and image. Lopez and 
Leenders (2018) distinguished brand identity as being determined by the sender of the brand, 
unlike the brand’s image, which is determined by the consumer. In this study of 136 Dutch music 
festivals, the author focused on a music festival’s ticket price, popularity, lineup similarity and 
lineup scope and found a positive relationship between ticket price and popularity and a music 
festival’s brand success and image (Lopez & Leenders, 2018).  
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This positive relationship between ticket price and popularity and brand success and 
image are congruent with Dawar and Parker’s (1994) study that consumers use pricing and a 
brand’s reputation to determine a product’s quality. Using signaling theory, Dawar and Parker 
(1994) argue that consumers use price as an external method of determining a brand’s quality. 
However, Lopez and Leenders (2018) assert that popularity is a nontangible indicator of brand 
quality.  
 While scholars have examined the relationship between ticket price and popularity and 
their implications for music festivals as brands, the research has neglected their implications for 
the artists that perform at these festivals, including DJs; yet artists exist as a brand, as well. This 
thesis proposal aims to fill that gap by examining various aspects of a DJ’s personal branding. 
 According to Rolston, Macy, Hutchinson and Allen (2015), an artist’s personal brand 
involves publicly conveying the artist’s identity and what they represent. This public image is 
communicated materially, as in the artist’s wardrobe, website, album art and logo (Rolston et al., 
2015). Branding, in general, allows the artist to communicate their attitudes, beliefs and interests 
to the audiences (Anderton, Dubber & James, 2012). 
Rolston, Macy, Hutchinson and Allen’s (2015) usage of personal branding relates closely 
to Dion and Arnould’s study of “persona-fied brands” (p. 2). Dion and Arnould first describe the 
term brand personification as a marketing technique in which human characteristics are applied 
to a brand. The authors assert that brand personification exists on one end of a spectrum of 
anthropomorphism, in that people are viewed as the embodiment of their brand because it is 
synonymous with their name. This closely aligns with Aggarwal and McGill’s (2007) research 
on anthropomorphism that consumers view brands using personification, and with Thomson’s 
(2006) research that affirms that people, specifically celebrities, can be viewed as brands. 
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Kervyn, Fiske and Malone (2012) found that brand anthropomorphism/brand personification can 
improve consumers’ recognition of the brand’s values.  
Dion and Arnould (2016) flip the term brand personification and instead offer the unique 
term “persona-fied brand” (2) to describe a “publicly performed persona, not the actual persons 
who perform them” (2). Dion and Arnould (2016) examined this topic in relation to how chefs 
use persona-fied branding; however, this terminology can apply to artist personal branding in 
that there is a performativity aspect, whereas previous examinations of personal branding merely 
suggests that branding exists to convey artist identity and personal representation.  
The performativity aspect of branding itself thus dovetails with the idea of persona. The 
term persona originates in the arts as “an actor’s mask, worn to permit spectators to clearly 
identify the characteristics of the stereotypical personages” (Dion & Arnould, 2016). Carl Jung, 
however, borrowed the term and applied it in psychoanalytical theory and defined persona as “a 
concept of a public role acted out by an individual in relation to social expectations” (Chandler & 
Munday, 2016, p. 1).  
Randrianasolo and Sala (2016) investigated the concept of a musical artist as a type of 
human brand. The authors consider what brand personality attributes of an artist positively 
influence fan identification with the artist (2016). The authors evaluate further how this 
identification affects the likelihood of fans purchasing music from the artist (2016). The study 
found that personality traits such as honesty, daring, intelligence and charm positively influence 
a fan’s identification with the artist, and identification in general positively influences an 
individual’s likelihood of purchasing the artist’s music (2016). As previously stated, persona 
relates to how an individual behaves in public and is thus comparable to brand personality in the 
context of a human as a brand. While Randrianasolo and Sala’s research considers brand 
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personality and its effects on purchase intent, it does not consider how artists use brand 
personality to attract audiences to make ticket purchases. Moreover, it does not consider other 
aspects of branding. Finally, it is not specific to the genre of electronic dance music.  
Sonic branding described by Jackson (2003) in Sonic Branding: An Introduction as being 
“the creation of brand expressions in sound and the consistent, strategic usage of these properties 
across touchpoints” (9). Most commonly, this is seen throughout radio and television through a 
symphony or jingle, which is “a short slogan, verse or tune designed to be easily remembered” 
(9). A jingle by design is not considered to be sonic branding, but by managing its efficient use, 
may be considered an important approach within sonic branding, particularly with its association 
to a brand (Jackson, 2003).  
While there exist many studies of the relationship between music and branding, there is 
scant literature on the application of musical artists as a human brand, or, more specifically, 
electronic dance-music DJs as human brands and how they use their persona to attract audiences 
to music festivals and concerts. This proposed research aims to fill the gap in the literature by 
examining numerous elements of a DJ’s branding, including brand personality, visual aesthetics 
(clothing choices, logos and associated visuals, promotional materials) and social media.   
 
Promoting the Artist: Roles within the Music Industry  
 
A DJ’s success does not rely solely on the DJ’s abilities; numerous individuals within the 
music industry assist in promoting the DJ. Concert promoters are responsible for staging live 
concerts and events for artists (Rutter, 2016). The concert promoters will also, as their title 
suggests, promote the event to the public (Rutter, 2016). Tour managers ensure that operations 
will run smoothly while the artist travels and performs (Rutter, 2016). One of the notable roles 
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that the tour manager will fulfill to aid the artist’s promotion includes organizing meetings with 
the media and public relations specialists (Rutter, 2016). Meanwhile, the production manager 
handles the logistics of producing the show that audiences will see (Rutter, 2016). The 
production manager will ultimately develop the show’s ambience, which can involve LEDs, 
lighting, digital panels and more (Rutter, 2016). Furthermore, the publicity, promotions and 
public relations for an artist is considered when the artist tours. The organizations or individuals 
with a stake in the artist’s success, such as the concert promoter, the venue, the artist’s record 
company and agent, will typically participate in publicizing the artist. Oftentimes, a public 
relations officer involved with promoting the artist will handle the press. Some strategies 
involved with the promotional aspect include producing and distributing fliers, monitoring social 




 While DJs are unable to control whether an audience enjoys their music, they are able to 
control how they present themselves to the public. While a DJ might borrow strategies that have 
helped others succeed, each DJ endeavors to create a unique self. Even so, there are general 
practices that a DJ can follow to establish a strong brand and persona.  
 Several attributes that create a brand include a consistent strategy and image, positioning 
and connection with a target audience, according to Goodman (1999). A brand strategy is the 
way in which all communications center around a leading theme or idea (Wheeler, 2012). 
According to Wheeler (2012), brand strategies build upon the organization’s values. The brand’s 
image refers to how audiences perceive the brand, whether it be visually, such as logos, or 
through the audience’s experiences with the brand (Goodman, 1999; VanAuken, 2014). 
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Furthermore, a brand’s positioning relates to how the brand is perceived in relationship to other 
brands and competitors within its category (Goodman, 1999; VanAuken, 2014). In the context of 
DJs, this would refer to how a DJ is perceived in relationship to another DJ and what each DJ is 
associated with. Lastly, connecting with a target audience outlines how a brand emotionally 
connects to its audiences (Goodman, 1999). Goodman (1999) provides the example that, while a 
consumer may prefer Pepsi or Coke in a blind taste test, the consumer’s choice to purchase either 
drink in a store has more to do with the consumer’s connection to the drink’s brand rather than 
its taste. Moreover, an audience’s connection to a brand heavily relies on the audience’s 
experiences with the brand (Wheeler, 2012).  
 While prior research outlines how organizations and companies can utilize branding, 
research is scarce for artists representing their own brand. This proposed project aims to provide 
branding suggestions for artists within electronic dance music. The following research questions 
aim to advance this inquiry: How do DJs in electronic dance music leverage their branding and 
persona to encourage audiences to attend music festivals and live concerts? Outside of branding 






A total of eight individuals participated in semi-structured interviews. Of the eight 
participants who were involved in the semi-structured interviews, two were electronic dance-
music DJs and six were individuals who have attended a live electronic dance-music event prior 
to this research. Two electronic dance-music DJs were contacted through Instagram for semi-
structured interviews. The DJs were both males in their mid-twenties. One DJ was Asian and the 
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other DJ was African American. One interview was completed over the video conferencing 
application, Zoom, while the other interview was completed in a face-to-face setting. Each DJ 
had a particular set of subgenres of electronic dance music that they preferred to perform. These 
two DJs were contacted due to their experience performing in a club setting. One interview 
lasted around fifteen minutes, while the other lasted around thirty minutes.  
The interviewees who had attended an electronic dance-music event before volunteered to 
participate in the project by contacting the researcher through fliers distributed throughout the 
University of North Carolina at Chapel Hill’s campus. As a result, the participants for these 
semi-structured interviews were all students of the university. The participants ranged from ages 
18 to 23.  Three participants were males and the other three participants were females. Four 
participants were Caucasian, one participant was Asian and the last participant was Latino. The 
only stipulation required from interviewees were that they have attended a live performance of 
an electronic dance-music DJ in the past. Individuals who volunteered to participate as an 
interviewee were offered the opportunity to win a $10 Amazon gift card as incentive. The 
interviews were one-on-one and lasted between five to fifteen minutes. All of the interviews 
conducted were recorded and transcribed through the application, Otter.ai. After one round of 
running the interview recordings through the software, the researcher reviewed the transcriptions 
with the audio two times to ensure the transcriptions were accurate. 
Semi-structured interviews were conducted specifically with the DJ participants as they 
provide a basis of questions for the participant to answer, however, it also allows for deviation 
from the questions and gives the participant the autonomy to guide the conversation when 
necessary (Longhurst, 2010). Longhurst (2010) describes semi-structured interviews as “offering 
participants the chance to explore issues they feel are important” (p. 126). Deviations in the 
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questions and the direction of the conversation arose as the individuals being interviewed have 
extensive knowledge in electronic dance music and brought aspects of the industry or experience 
that the researcher was not aware of. The semi-structured interview format accounted for these 
deviations. The questions primarily centered around how the DJs utilized their branding and 
resources, along with what steps they took to establish themselves as performers. The purpose of 
these interviews is to compare the experiences of DJs that play different subgenres to examine 
the differences or similarities in how each approaches their branding and persona. The questions 
for the semi-structured interviews can be found in Appendix A. 
To gain the perspective of fans of electronic dance music, six semi-structured interviews 
were conducted with individuals who have attended a music festival or concert for an electronic 
dance-music DJ. The interviews served to gain insights as to what draws attendees to the events. 
Interviews were chosen as the method of research for this select group of people as the 
participants have a strong knowledge base of the DJ they choose to speak about, and were able to 
give an in-depth response regarding their preferences without visual prompts. The questions that 
the participants were asked can be seen in Appendix B.  
All interviews conducted, with both the DJs and listeners, were analyzed for common 
themes. This conventional qualitative content analysis of the data allowed for inferences to be 
drawn from the topics and themes discussed (Zhang and Wildemuth, 2009). Categorizing themes 
among the interviews with DJs allowed for a comprehensive overview of how DJs manage their 
brand and persona. By coding the interviews between these two DJs that have a focus on 
different subgenres of electronic dance music, the researcher was able to discern what common 
practices bridge the gap between the two and thus determine what practices can be seen among 
different types of DJs to best draw audiences. Categorizing and conducting a thematic analysis 
 22 
with listeners of electronic dance-music provided a greater understanding of what compels some 




 A second phase of the research involved a focus group. Focus groups are a group of 
people that are selected by a researcher to discuss and comment on the research topic at hand 
(Powell & Single, 1996). Focus groups are guided interactions between participants that facilitate 
detailed conversations regarding their beliefs, attitudes and perceptions regarding a particular 
topic (Powell & Single, 1996). Focus groups allow the individuals to interact with one another 
and provide more than one opinion that may arise within the discussion, as opposed to the one 
view point offered with interviews (Kitzinger & Barbour, 1993).  
Participants for the focus group were recruited through the course, MUSC 155, The Art and 
Culture of the DJ, due to its relevancy to the topic. Additionally, participants were recruited 
through several Facebook groups that pertained to the University of North Carolina at Chapel 
Hill. Catering was offered as an incentive to encourage people to participate in the focus group. 
Seven individuals contacted the researcher to participate in the focus group; however, of the 
seven individuals who contacted the researcher, one person did not attend the focus group. The 
focus group consisted of individuals ranging from ages 18 to 22. Five of the participants were 
Asian, while one participant was Caucasian. Drawing from Billboard’s list of top DJs, five DJs 
were randomly selected for a review of their live sets, promotional materials, wardrobe, 
interviews and social media with the participants of the focus group.  
The goal of examining this content with an audience unfamiliar with electronic dance music 
was to further understand how DJs can cultivate new fans and attract them to music festivals and 
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concerts using elements within the DJs’ control related to their public presentation. Furthermore, 
a focus group was specifically chosen as the method of research for this audience as the audience 
was unfamiliar with the content and may have required the facilitation of others to feel 
compelled to comment on the content presented. Additionally, using a focus group was an 
efficient means to gather various viewpoints in limited amount of time (Zhang & Wildemuth, 
2009). To view the questions that the focus group was asked, see Appendix C. The questions 
were asked in relation to the specific type of content reviewed, such as a live set, promotional 
materials, wardrobe, interviews and social media. The focus group was shown content from the 
following DJs: Dillon Francis, Armin Van Buuren, DJ Snake, Nicole Moudaber and Bonobo. 
Table 1 gives a background of the DJs who were reviewed as part of the focus group. 
Table 1 – List of DJs used in focus group 
DJ  Description 
Armin Van Buuren Armin Van Buuren is a Dutch DJ who primarily plays trance 
music and different subgenres of house. He has been active in 
electronic dance music since 1996. He hosts a weekly radio 
show. 
Bonobo Bonobo has been active in electronic dance music since 1999. 
He has been active since 1999. He is a Grammy nominated artist 
and has won several awards, including Album of the Year for 
the Electronic Music Awards.  
Dillon Francis Dillon Francis is an American DJ who is primarily known for 
popularizing the moombahton subgenre in electronic dance 
music. He rose to popularity some time in 2010 after 
collaborating with another popular DJ and producer, Diplo.  
DJ Snake DJ Snake is a French DJ who has been active since 2009. He 
primarily works with the subgenres trap, moombahton and other 
subgenres of house. He earned a Grammy nomination for his 
role in producing Lady Gaga’s “Born This Way” album.  
Nicole Moudaber Nicole Moudaber is an event promoter, DJ/producer and heads 
her own record label. She has been active since 2008 and 
originally began her career as an event promoter in Beirut. She 
rose to prominence after signing to the DJ Carol Cox. She 
primarily works with techno and several subgenres of house.  
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The focus group was recorded and transcribed using the application Otter.ai. The researcher 
reviewed the transcriptions and audio twice to ensure the transcription’s accuracy. After this 
process, the transcriptions were analyzed using a constant comparison analysis, which is 
conducted in three stages (Strauss and Corbin, 1998; Onwuegbuzie, Dickinson, Leech & Zoran, 
2009). The first stage involved open coding, in which the text is broken down and divided into 
smaller sections (Strauss and Corbin, 1998; Onwuegbuzie, et al, 2009). The second stage 
involved axial coding, in which codes were given to each section (Strauss and Corbin, 1998; 
Onwuegbuzie, et al, 2009). Lastly, themes were applied to the codes that were representative of 




 Throughout the interviews, numerous DJs were referenced by the participants. Table 2 
lists the DJs mentioned throughout the interviews and provides a short description of who they 
are. The DJs in the table are listed in alphabetical order. This table may be referenced when DJ 
names arise in the text for a brief understanding of their background. 
Table 2 – List of DJs referenced in interviews 
DJ  Description 
Armin Van Buuren Armin Van Buuren is a Dutch DJ and producer who primarily 
plays trance music and different subgenres of house. He has 
been active in electronic dance music since 1996. He hosts a 
weekly radio show. 
Chris Lake Chris Lake is a house DJ and producer who originated from 
England and has been active since 2002. 
Deadmau5/Test Pilot Deadmau5 is a DJ and producer that primarily produces 
progressive house music. He also produces techno music under 
the moniker Test Pilot. He owns his own record label, Mau5trap. 
Dillon Francis/DJ Hanzel Dillon Francis is an American DJ and producer who is primarily 
known for popularizing the moombahton subgenre in electronic 
dance music. He rose to popularity some time in 2010 after 
collaborating with another popular DJ and producer, Diplo. He 
produces house music under the identity, DJ Hanzel. 
Dr. Fresch Dr. Fresch is a DJ and producer that performs house music and 
is signed with the record label, Insomniac, after winning its 
Discovery Project Contest. 
Excision Excision DJs and produces dubstep and has founded his own 
music festival, Lost Lands. He also has his own record label, 
Destroid Music.  
Fisher Fisher is a tech house producer and DJ and was nominated in 
2019 for a Grammy in the category of Best Dance Recording for 
his single, “Losing It.”  
MK MK is an American house producer and DJ. Several of his 
remixes and songs have been listed as number one on 
Billboard’s Dance/Club Play charts.   
Moksi Moksi comprises of two Dutch producers and DJs. They 
primarily produce and play bass house music and are signed 
with the Barong Family label.  
Nicky Romero Nicky Romero is a Dutch DJ and producer who primarily plays 
progressive house. He has been listed as one of DJ Mag’s Top 
100 DJs. He has also received support from MTV. 
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Nora En pure Nora En Pure is a Swiss DJ and producer who primarily plays 
deep house. Her music is characterized by piano melodies. She 
is signed with the record label, Spinnin’. 
Odesza Odesza comprises of two American DJs and producers. Their 
album, A Moment Apart, along with a song on the album were 
nominated for a 2018 Grammy. 
Porter Robinson Porter Robinson is an American DJ and producer. His album, 
Worlds, was listed as the number one album on Billboard’s top 
Dance/Electronic Albums. Additionally, he has been Grammy 
nominated. 
Rezz Rezz is a Canadian DJ and producer who is signed under 
Deadmau5’s label, Mau5trap. She gained popularity after 
receiving support from Skrillex. 
Tchami Tchami is a French DJ and producer. He is part of the DJ group, 
Pardon My French. He is known as the pioneer of the subgenre, 
future house. 
Timmy Trumpet Timmy Trumpet is an Australian DJ and producer. One of his 
songs has been certified gold and platinum. He is also listed as 
one of DJ Mag’s Top 100 DJs.  
Valentino Khan Valentino Khan is an American DJ and producer. He gained 
prominence for his song, “Deep Down Low.”  
W&W W&W comprises of two Dutch DJs and producers. They have 
their own record label, Mainstage Music. While they originally 
played trance music, they now primarily perform big room 
house. 
Zedd Zedd rose to popularity with his song, “Clarity,” which reached 
number 8 on Billboard Hot 100. Additionally, he has won a 
Grammy for the song. He has worked with artists like Ariana 
Grande and Selena Gomez. 
Zomboy Zomboy is a DJ and producer from the UK that primarily plays 
dubstep.  
 
DJ Interviews  
 
 Two semi-structured interviews were conducted with electronic dance-music DJs who 
perform in clubs. The full interview transcripts may be found in Appendix D. The interviews 
began by seeking to understand how the DJs got involved with the genre of music and thus, 
pertains to the research question of what draws individuals to music festivals besides branding 
and persona. While one participant ascribed exposure to the genre first through means of word of 
mouth, both respondents noted that their passion for the music was really obtained through 
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experiencing the music in a live setting, which was aided by the festivals having notable 
partnerships. The first participant said, “I was pretty much just kind of listening to what my 
friends were listening to.” The participant described the experience a step further, stating, “I kind 
of had a slightly distant kind of connection to EDM until college. When… I was actually able to 
go to my first concert ever, which was… Porter Robinson was playing at Anime Expo in LA and 
the kind of environment that exists at these electronic music events - that was something I'd 
never experienced in my life, period.” The second participant noted a similar experience saying, 
“I first got into EDM when I went to my first festival back in 2015.” The second participant 
further noted that the festival was featured on the TV channel, MTV, which is how he first heard 
about the festival and based the decision of attending.   
 The subsequent questions asked during the interviews pertain to how DJs in electronic 
dance music leverage their branding and persona, which goes in tandem with establishing a 
branding guide for electronic dance-music DJs. The DJs were asked to name other artists within 
the industry that they admired and to describe what qualities they admired about them 
specifically to gain an understanding of how other established artists within the industry operate. 
Both participants described other DJs as being unique in what they do. The first participant 
expressed admiration for the artist Excision, noting that, “he doesn't exist under a record label.” 
He further elaborated that, “he's built all these festivals under his name, and he supports other 
artists and just creates this entire… world, essentially, for people to experience… for example, 
Lost Lands, which is completely… prehistoric theme.” The first participant stated that the 
admiration stems from “the idea that… a single person can just create this entire atmosphere for 
all these people to enjoy and really get all these, like, precious memories out of that…” The 
second participant, while unable to point to a specific aspect about the artists admired, instead 
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offered the contradictory idea that, while artists are all entirely unique, they also have a similar 
story in how they established their fame. The second participant said, “all artists, everybody has 
their own unique story, but I wouldn't say… there's… one specific thing everybody's like all this. 
For the most part everybody's story is pretty much the same.” He clarified further, saying that, 
while artists are unique in who they are, most artists have a similar story which propelled the DJ 
into a career, providing the example of DJs Rezz and Dr. Fresch.  
 The participants shared what sounds they depict within their live performances. Later on, 
they also described the process in creating their DJ names and what they sought to reflect in that. 
With both participants, the DJ names appear to reflect the type of music that the DJs played and 
the atmosphere that they wanted to create with their music. The first participant first explained 
that, “the kind of music that I like is… usually very dark, and usually pretty evocative in terms 
of, like, just like the sound design and whatnot.” The first participant then later said the DJ name 
he established was in relationship to the music that he performed as well, saying, “[DJ name] 
means something that's dark, but then the name itself doesn't really sound very dark.” 
Interestingly, he stated that, however, if he were to play a different genre of music, he would 
“have other alter egos too” to align more with the other genres. He provided examples of notable 
DJs that do the same, saying, “Deadmau5 for example. He has a techno alter ego called Test 
Pilot. And then there's, let's see, there's Dillon Francis. He has a house alter ego called DJ 
Hanzel.” The second participant described the music that they performed as being, “throwback 
jams,” incorporating “older 90s, early 2000s hip hop, R&B” into the sets. Finally, the participant 
said, “when you're coming to see me play, that's what you're going to hear. That's what's unique 
to me.” In relationship to the DJ name that the second participant has, the participant stated that 
it originated from a school nickname, however, similar to the music that he performed, the 
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participant noted that the name presented as “cool, calm, collected.” Furthermore, it established 
that in the music, “if I screw up or something, I don't go into a panic.”   
 Next, the DJs were asked to describe the steps it took to establish themselves as artists, 
which eventually transitioned into a discussion about what they were doing to distinguish 
themselves from others. First, to establish themselves as artists, the two DJs went into depth 
about the importance of networking and creating mixes. The first participant frequently 
referenced a DJ collective throughout the duration of the interview. When prompted about what 
a DJ collective is, the participant responded that “this collective that I particularly am in, it’s just 
kind of like a group of friends essentially, but… they are pretty well established around like 
SacState area. So, they have, like, a partnership with some clubs and venues. So, like, basically, 
pretty much all of the opportunities that I’ve gotten are through them.” He continued, stating, 
“But basically, there is definitely a strength in numbers in terms of, you know, people in the 
same collective can promote each other’s content. And there is also, like, the opportunity to 
organize events as well. So, I would say that, from what I’ve seen, it can be a good… kind of 
useful framework for a DJ to operate within.” The first participant then expressed that 
experimenting with various projects helped with the process of establishing credibility and with 
distinguishing himself from others. He discussed utilizing “this system in the works where I wear 
the controller, and I wear the speakers and I have, like, a wearable display.” Next, the second 
participant described that his style is what discriminates him from other DJs. He noted that DJs 
have to “really try to drive home…their individual style.”  
 To determine what aspects surrounding branding and persona were valued during their 
live performances given the reaction of audiences, the DJs were asked to describe their last 
performance and then provide a description of what went well or what did not go with the 
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performance. The first participant explained that while he typically plays early on during the 
night, at his latest performance, he was able to play during what he described as a “primetime 
slot.” Additionally, the participant praised the production quality of the performance, stating that 
“the stage production was awesome. They had, you know, lighting controllers and VJs in the 
back were controlling the visuals behind me and stuff.” The second participant provided a brief 
description of the music he played, and mostly described the quality of the music and whether 
certain sections had smooth transitions.  
 In tandem with this question, several questions asked the DJs about the visuals used in 
their performances, whether there was a particular aesthetic they aimed for and whether this 
visual aesthetic was present in their promotional materials. With regards to his visuals, the first 
participant implied that visuals are primarily the duty of others within the music industry, saying, 
“I would like to join the ranks of other DJs like… Zomboy, Excision, etc. who are like… 
Deadmau5, who have… a lot of say in their visuals and like… oftentimes they’ll do a lot of the 
3D modelling and stuff themselves.” However, in regards to his own visuals, he stated, “I’m kind 
of in an exploration type state where I’m looking at a lot of other visual artists… the one thing 
that I actually contribute in terms of visuals is just, like, the logo that I made.” The second 
participant expressed the importance of having visuals, but likewise with the first participant, 
implied that the responsibility is primarily dependent on others within the industry. The second 
participant said, “when I’m promoting, of course, I try to use my logo and include that as much 
as possible is my brand. But as far as, like, visuals, I don’t think I’m there yet. There’s definitely, 
like, I think visuals… make the performance five times…” He continued with the idea, “visuals 
are so key.” In regards to other promotional materials, he said, “as far as what I use to promote… 
t-shirts… you’re constantly giving out t-shirts to people.” Overall, he referred to having a strong 
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support system as being vital, saying, “just having a good team around you is probably the 
biggest thing with your promotion.” The first participant discussed promoting himself through 
social media, using various platforms to gain publicity and personally handling the platforms. He 
discussed the importance of frequently posting on various platforms and consistently gaining 
material to share, saying, “I try to just, like, sometimes vlog when I go play an event o just get 
content in general, like, try to get pictures, try to get video.” Interestingly, the first participant 
noted that having a surplus of followers on platforms were not necessarily important, saying, “for 
a lot of these artists who are successful in the music industry, like, their Instagram has like, 200 
followers and… it doesn’t necessarily matter how many people are liking their posts… what 
matters is that they’re getting the publicity to the people who matter, like the people who are 
signing them…”  
 The DJs were then asked to give consideration, with their professional opinion, what they 
would do to enhance their overall image and brand to their fans. The first participant described 
methods of engaging with fans more by orchestrating giveaways or competitions, with the 
purpose of “[enticing] people to interact.” He expressed utilizing giveaways to particularly 
spread brand awareness. Both participants described that producing their own music is a priority 
with enhancing their individual brand. The first participant said, “… honestly in terms of, like, 
my success as a DJ… I would say the biggest thing that I'm holding in my mind is the 
production. So, like, I am starting to already try and put work into like, you know, outreach 
and… building my brand… But all of that would mean nothing if it weren't for the core identity 
of the music.” The second participant conveyed similar feelings as the first, noting, “I think the 
next step for me is starting to produce my own sound… that would be… the best form of 
communication… yeah, you can… mix other people's music, but you know, just really, like, kind 
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of producing your own… I think that’s… the next step I would take.” When asked whether he 
thought it was important for DJs to produce their own music, he said, “… if you want this to… 
become a career… that’s, yes, the next step.”  
 Lastly, to give more consideration to the persona facet of branding, the DJs were asked 
about their behavior when interacting with fans. The first participant described that when 
interacting on social media he consistently responds to comments on his posts, or while 
streaming his performances, he will directly speak to his audiences. When interacting with 
audiences directly in person, he said, “I just have, like, this little crowd, like, when I get off stage 
where everyone’s… patting me on the back and stuff. And I’m very… appreciative of those 
people, right? I try to tell them, you know, I try to let it be known that I am very appreciative for 
them to come out and support.” The participant expressed wanting to provide his fans with 
branded merchandise as he becomes a more established artist in the future. The second DJ 
mentioned that his interactions with fans primarily exist during his sets, saying, “when I’m 
performing… I’m trying to engage people…. I know what it’s like, throwing my hands up… 
anticipating, like… a drop or something. I’m just trying to, like, get the crowd into it.” Similar to 
the previous DJ, the second participant also discussed that after sets or when he was not 
performing, he interacts within the crowd, however, primarily by dancing and talking with 
individuals. Contrary to this behavior, the second participant described personally knowing other 
artists who fail to interact with their fans and the consequences of it, saying, “there’s some DJs 
around Raleigh who do not [interact with people], and people kind of… [say] ‘This guy’s kind of 
full of himself’… I’m not, that’s not who I am.”  
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EDM Event Attendee Interviews 
 
Six semi-structured interviews were conducted with individuals who both listen to 
electronic dance music and have also attended an event for the genre. The full transcripts of the 
interviews can be found in Appendix E. To delve into the research question of considering what 
draws electronic-dance music listeners to attend live events, the first question that the 
participants were asked explores how individuals were first drawn to the genre. Four of the six 
participants mentioned some form of word-of-mouth marketing that resulted in their exposure to 
the genre. Most described their experience with the music as a result of a recommendation from 
a friend, or from the development of listening to older “club” music that their parents played. 
Similarly, another participant described his exposure to the genre as his music taste developed 
through dance pop music. Additionally, one participant along with another described the public 
exposure of the genre that allowed them to hear the music and become familiar with it.  
The participants were also asked to describe why they decided to attend particular music 
festivals and live events. First, all participants predictably stated that the music being played was 
a major priority for attending an event, however, it was interesting to note that all participants 
mentioned that familiarity with the DJs or venue, even in name, was a drawing factor to live 
events. For example, one participant had several options of what event to attend as a celebration 
for the new year, however, was dissuaded from attending one particular large event because, 
“they just had these random DJs.” The participant opted to attend a different event, providing the 
reason that, “[Venue] was one of the first to release… who their headliner was going to be and… 
it was, like, a pretty, like, big name, at least to me.” While the participant did not necessarily 
listen to the headliner, recognition of the name persuaded him to attend the event. Another 
participant described her reasoning for attending the music festival, Bonnaroo. Bonnaroo is a 
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music festival held in Tennessee that is not exclusive to electronic dance music, but still features 
artists within the genre. She explained that knowing and hearing about the event was a major 
factor in her decision to attend. She explained, “I had just like heard a lot of stuff about 
Bonnaroo. It's kind of… up there as, like, one of… the top festivals that… people like to go to.” 
Another participant described the venue as an important aspect in deciding to attend an event. 
She said, "So, the venue in D.C., Echostage, it's always been on my concert bucket list… It's 
considered, like, the number one club in the U.S. and, like, probably three or four worldwide 
so… that was one thing that, like, interested me.” Echostage is an event venue in Washington, 
D.C., that hosts a variety of artists every weekend, including electroni dance-music DJs. The 
participant specifically described that she first picked the venue and then subsequently looked at 
who was playing at the venue. She stated, “I happened to be in D.C. that weekend, so I wanted to 
check to see, like, who was playing at Echostage.” 
The participants also described visual aesthetics/production quality, interactivity and 
atmosphere as additional drawing factors to music festivals and live events. One participant 
stated, “I really like the bigness of the productions. I like how they just like it's kind of unreal.” 
He went later went in depth regarding this statement, saying, “I've been to like a lot of clubs and 
one thing that I look at when I go it's like, what kind of system do they have? Like… is the 
production there going to be good? It's not just about… who's playing music and the music 
they're playing. It's about, like, the lighting and then also the sound system, if it's indoors, are 
really important to me.” Another participant also talked about the importance of lighting and 
visual aesthetics when attending events. While she understood the importance of the DJ 
performing music, she also referenced the importance of having a set up and visuals that tie the 
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performance together, saying, “There's people who do the background…the visual. Yeah, the 
visuals. Like, it comes together.”  
Next, participants stated various aspects of interactivity as being important to the 
experience of attending festivals and live events. For example, one participant explained the 
importance of experiencing the event with her friends. She said, “I also go for the vibe, like… if 
I know my friends are going to be there then… I'll go even if the music's not good. At least my 
friends will be there and I'll have a good time.” Another individual enjoyed meeting people at the 
events, saying, “Every single festival or music event that I've gone to, everyone's been pretty 
friendly, pretty open, and we all take care of each other. And it's the vibes… people are really, 
really, really cool.” Another participant expressed similar sentiments, saying, “I like being 
surrounded by other people who are interested in the same music as me.” She talked about being 
the only individual within her friend group who listens to electronic dance music, and also talked 
about being made fun of for her choice of music. She continued, explaining, “So to be, like, at a 
festival where…everybody's…jumping around and, like, everybody's having a good time and 
they're all there obsessing over the same artists is a really cool feeling.” Lastly, a participant 
explained the importance of having the artist establish a connection with her. She said, “And it's 
also super interactive, like, for example when I was there…Timmy Trumpet (the artist) … got in 
the crowd with us and, like, Echostage allowed it… For example, if you go to the Ritz in 
Raleigh, they're done at 11pm. They, like, really won't let the DJ, like, walk past the stage or 
anything like that. Whereas with Echostage, it's, like, super immersive… with whatever the artist 
wants to do.”  
 In consideration of what branding techniques were used at the live performances the 
participants last attended, they were asked to name what they most enjoyed about the 
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performance and how it varied from other performances they had seen. One participant visited 
the club Marquis in Singapore and saw the DJ duo, W&W. He explained, “First of all, their, like, 
lighting production was really good… it wasn't just like the standard, like, club life designer. 
Like, they brought in their guy. He had… all their… scenery up so you really felt like it was, 
like, a personal vibe.” Despite this, the participant noted that he “didn't really see anything that 
was… super spectacular” about the performance, mentioning that “they played a pretty typical 
set.”  
 One participant viewed Armin Van Buuren’s performance. The participant described that 
he enjoyed seeing “How [Armin Van Buuren was] very happy on the stage… [he was] getting 
the fans happy. He really [sustained] the energy…. And he just [created] such a positive vibe in 
everybody and [he was] able to actually perform well, [he was] able to be funny. And [he was] 
also able to be very grateful for his fans and stuff like that.” When prompted further regarding 
the sentiment that Armin Van Buuren was able to be grateful for his fans, the participant 
explained that the DJ had various interactions with the audiences that he, the participant, 
believed translated emotions across. The participant said, “I think at the end of the show, he said, 
this is one of the best crowds of his tour.” The participant continued, noting, that “if you've seen 
his sets before, he's always clapping. He always has his hands up.” When comparing this 
performance to a previous festival that he had attended, the participant explained that the 
difference in genre, context of the festival and the audience played a major role in his perception 
of Armin Van Buuren’s performance. The participant expressed that he previously attended a 
running music festival. When prompted what differences in the performances he saw, he said, “I 
think… it's also the type of people who I saw at the Armin concert that were really friendly, and 
they're just there for the music and there for like, the enjoyment of the music, whereas I feel like 
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the people at the [running music festival] where they're more for the run, and they were more for 
the thrill.” He also stated regarding the music, the subgenre of electronic dance music that Armin 
Van Buuren played is, “just more for the emotion, more about the heart and soul, and more about 
the care,” compared to the subgenre of music played at the running music festival.  
 Another participant saw the DJs Nicky Romero and Timmy Trumpet. She expressed that 
of the performance, she enjoyed the interactivity aspect of it the most, saying, “So for example, 
they released their new song ‘Falling’ that night, and they recorded the music video, so they told 
us… clap your hands like this, like, move side to side and then they recorded the music video for 
that. And it was just really cool to be involved in something like that.” Continuing, she expressed 
that considering her other experiences with other artists, “Nicky Romero is a pretty, pretty 
standard DJ.” She noted, “Timmy Trump is different because he's one of the first EDM artists 
I've seen that like actually has his own instrument on stage like that isn't a guitar or synth. It's his 
trumpet.” Additionally, she expanded on the sentiment of his interactivity and said, “He just 
wasn't behind the DJ stand. He was on the DJ stand, he's on the speakers, he was in the crowd, he 
was on the rail with us, like, just the fact that he was, like, everywhere, not just in two different 
places… that was really different.”  
 The primary research goal of this project is to understand how DJs leverage their 
branding and their persona, and how this could be used to create a branding guide for other 
artists within electronic dance music. As a result, participants were asked to name their favorite 
electronic dance-music DJ and to reason why they enjoyed the DJ in relationship to other DJs. 
All of the participants explained that they believed their favorite artists produced music that was 
unique to them. Two participants named the Dutch DJ, Martin Garrix, as a favorite. The first 
explained a personal trend of having his favorite DJs be ones that he has been able to see live. He 
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reasoned that when listening to DJs that he had seen live, he was able to reminisce the 
experience, saying, “I can also, like, tie it back like how it made me feel when I was, like, there.” 
He specified how this relates to Martin Garrix being his favorite DJ, stating, “…that's exactly 
why like Martin Garrix. He was, like, one of the biggest concerts I've ever seen, one of the 
biggest names. So, he had a, like, incredible production. His stage was really cool and you know, 
music was tuned out perfectly.” Furthermore, the participant believed that Martin Garrix’s 
heritage as a Dutch DJ aided in his appeal. The participant said, “…the Netherlands has like a 
big, big, like, footing in EDM and, like… music production even, like, back in the 90s… that 
definitely adds appeal because it's like he's part of something that's… you know, considered like 
an elite club of, like, producers…” To add on why Martin Garrix was his favorite producer, the 
participant further added that musically, “he has something kind of for everybody,” specifying 
that, “people, like, hear Martin Garrix songs on the radio, whether they realize it or not…” He 
also noted that Martin Garrix collaborates with “big line names,” such as Dua Lipa and Khalid. 
Ending his response regarding Martin Garrix, the participant described that the DJ’s music can 
be played in versatile environments, such as on the radio, in clubs or festivals. The participant 
said, “And so I think that's why I think he was one of my favorite live performances as well as 
just one of my artists in general is because he has like a repertoire big enough to like kind of 
stitch a good performance together.”  
The second participant who favored Martin Garrix above other DJs stated that Martin 
Garrix was one of the first DJs she had heard. Similar to the first participant, she acknowledged 
Martin Garrix’s musical versatility, expressing that, “He can play beats that are very hard, but he 
also has songs with lyrics that like just really speak to you. And like either pull your heartstrings 
and just like really make you think, or just make you want to like scream the lyrics.” She also 
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believed that Martin Garrix had more interaction with his fans than other DJs, providing an 
example between Martin Garrix and the DJ, Fisher. She said, “I think, unlike other DJs, Garrix is 
a little bit more involved with his fans on social media, whereas for example on Fisher, you see 
him doing, like, a bunch of crazy things that he posts about. Where it's like, Garrix is, like, 
mostly about like his personal life so he'll post about… working out with his friends or just 
DJing with his friends, and he'll be like, hey… I'm having a secret show pop up here, so he's 
really into communicating with his fans. And like just, like, the world in general about what he's 
doing, not just… with his music but, like, just with his life and what he enjoys.” The participant 
further mentioned that Fisher does not post about his music on his social media in the same 
capacity as Martin Garrix does. When asked about this topic more, the participant elaborated, 
saying, “[Fisher] recently got married so he posted almost his entire bachelor party on there, but 
in general, that man has posted things just about jumping off cliffs and deep-sea diving and 
everything else it's more like about what he's doing. He's never really posted about his music, as 
much as Garrix has. It's just like, ‘I'm Fisher. This is my signature thing that I do when I perform 
and I do crazy things.’” The participant expressed that “I have no idea if [Fisher is] working on 
anything new or if he plans to. What he's doing? So, I think, like, what Garrix does with his 
social media platform is let people know what he's doing… not just a piece but kind of 
everything. Just let them know, like, ‘Hey I'm still here…. Don't think I just, like, haven't 
released a song in, like, four months and went off the grid.’” 
 One participant described Armin Van Buuren as being his favorite DJ. The participant 
expressed that this was partly due to what the participant perceived to be Armin Van Buuren 
remaining true to his origins, saying, “He is my favorite because he is able to stick true to his 
roots, I think, which is trance and different types of trance…” Similar to how the fans of Martin 
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Garrix felt, this participant felt that Armin Van Buuren was able to provide a versatile selection 
of music, saying, “He's also able to expand, such as in his recent album ‘Balance.’ He's able to 
experiment with new styles… and it's… still, like, really good music. And… he's just able to, I 
feel, like, maintain consistent sound across all the different genres that he produces.” The 
participant appeared to feel a personal connection to Armin Van Buuren as well, saying, “… he's 
an amazing person, too.” When asked to elaborate on this statement, the participant described 
how he perceived Amin Van Buuren to be, expressing, “… he is very poised... He has a lot of 
integrity and good character, I think.” The participant elaborated again, specifying, “And when I 
think of him… it's, like, a type of music that I feel like I can just turn to, like, whenever I'm 
feeling a certain way. Whether it's happy or sad, or whatever's going on in life, I just think of him 
and how he, I guess, he's been through those kind of things throughout his career.” When 
describing what sets Armin Van Buuren apart from other DJs, the participant commented that, 
“… he knows, like, I guess the integrity and the type of way that DJs should be doing things. 
Like for example, I've often seen him talk about not feeling he needs to please the fans all the 
time. Not really being all about drugs and drinks and those kinds of things… Being able to do 
what he wants, but also be open to what other people want. Because I feel like other DJs are kind 
of just stick to their own sound and stick to what their fans want, stuff like that. He has a very 
open mind.”  
 One participant assigned Odesza as her favorite electronic dance-music duo. She 
described them saying, “They are so theatrical.” She elaborated on this statement, noting, “And 
their sets like go along with it as well… it's just… kind of a moving experience and they have, 
like, a lot of different vocalists who, like, come on. It's… peaceful and, like, you feel… a real, 
like, sense of community. I feel like… it just sounds different from… everybody else. And I've 
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heard it described as, like, EDM for people who don't like EDM.” She described what she 
thought set the duo apart from other DJs in electronic dance music. The participant said, “I think 
they just have a really unique sound,” comparing it to a movie soundtrack. She also felt a deep 
emotional connection to the music, saying that the lyrics of their music were “… not just, like, 
party kind of vibes, but it's, like, really, like, emotional stuff.” The participant also explained that 
their live performances were unique, as the duo incorporated live instruments into their sets, such 
as trombones, trumpets and a drum line, which, the participant said they are well-known for. She 
said, “… every show they have this… drum line… the drums are like a big part of all this. 
Honestly, like toss their sticks around and… wear, like, hoods and they do, like, tricks with the 
drums. So, it's just… very… immersive, theatrical. Like, you're not just listening to music, 
you're… watching a performance, which is really cool.”  
 The last two participants named several DJs as their favorites and emphasized that the 
genre of music that the DJs played serve a large role in the participants’ favoritism of the DJs. 
The first participant recalled Moksi, Tchami and MK as her favorite DJs, saying, they were her 
favorites “Because they play house music,” a subgenre within electronic dance music. As with 
all the previous participants, she believed that they produced unique music. She elaborated, 
noting, “I really love house music and they have unique sounds, and they know what they're 
about… it has, like, a melody to it, but it's also a good time.” The second participant named Nora 
En Pure, Chris Lake and Valentino Khan as his favorite DJs. Similar to the previous participant, 
he enjoyed the artists because they played house music. He noted, “I like them because they first 
of all, they play house or some variation of house. And their sound is their sound differs a little 
bit so their mood… can either be, like, nice and calm or very heavy and, like… danceable, so it's, 
like, things that will get me… throughout the day.” Again, as all participants stated, he believed 
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that their sound was unique to them, saying, “…their sound is very, very unique. I don't think 
I've heard... of many DJs that…  surround their sound around a specific type of musics and 




 The focus group, consisting of six participants, served to give insights on how non-
electronic dance-music listeners view branding and persona within the genre, and how they 
might be drawn to attend music festivals and live events despite their unfamiliarity with the 
music. Each of the questions asked of the members of the focus group centered around 
understanding what their perception of the branding practices within electronic dance-music 
were, and how this could be utilized within the branding guide. The questions asked in the focus 
group can be found in Appendix C, and the full transcript of the focus group can be found in 
Appendix F. Participants were assigned pseudonyms during the focus group to retain their 
anonymity.  
  The participants of the focus group were shown a short, 3-minute clip of Dillon Francis’s 
set from Coachella 2019 (Francis, 2019). Participants were asked whether they enjoyed the 
performance or not, and to justify their responses. One participant expressed that she enjoyed the 
clip shown, citing that knowing a song within his performance helped with her interest. 
Additionally, she expressed her enjoyment in the visual aspects of the clip. She said, “because I 
am, you know, like, visual confident I was able to enjoy… these flashes of lights and… colors 
and it's just, like, building up to that… momentum, you know, and at the end, there's this drop. 
So, I just like the anticipation of everything and, like, visual, audio, everything combined is very 
good.” Another participant agreed with the first participant, saying, “I also don't really, like, 
listen to EDM or, like, beat type music but I enjoyed like the visuals of it and, like, the lights.” 
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The next participant felt underwhelmed, saying, “I didn't really have like much of a strong 
opinion on it just because it was such a short clip and also like, I don't identify as an EDM fan, 
nor do I really have a lot of experiences with it. Honestly, I was, like, a little bit… underwhelmed 
because, like, I assume the experience is a lot different when you're actually there in person, but 
watching it, it was just a little bit awkward looking at him just, like, jumping, jumping around 
and, like, listening to his call outs but not being hype about it.”  
 Participants were asked to describe what stood out to them about the performance. To the 
first participant, the performance’s introduction stood out to her. She noted that due to the 
flashing visuals, the performer himself was difficult to see. The second participant primarily took 
notice of the visuals, saying, “I think I just noticed the flashing lights mainly. And then the music 
all kind of went with it.” The third participant said, “The scale of it really stood out to me, like, 
when I saw how many people were there and how many people were hyped up and not 
overwhelmed by the loudness and, like, the lights.” 
 The last question that pertained to the performance asked, “What would you change 
about the performance if you could?” One participant expressed having the lights in the 
performance flash to the beat of the music, or alternatively, more lights in general. Additionally, 
she voiced that having a background with a screen would have enhanced the performance. The 
next participant stated that she agreed with others in that the performance was underwhelming, 
wanting to see “a lot more energy from the DJ in terms of his music to get everybody hyped up.”  
 The next set of questions pertained to a promotional flier distributed by Armin Van 
Buuren, shown in figure 1.  
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Figure 1- Armin Van Buuren promotional material  
 
The first question asked, based on the flier alone, if the focus group participants would consider 
learning more about him. Most participants seemed to agree that not knowing who the artist was 
already would not prompt them to learn more about him. Participant one voiced that she would 
not consider learning about him, saying, “The poster in general gives me like, Star Wars vibes… 
So, I know you said he was a DJ. But, like, if I were just looking at this picture, I probably 
wouldn't really be interested, especially if I didn't know who he was.” Participant two voiced 
similar sentiments as participant one, saying, “Because I'm new to EDM and I have no idea who 
this person is… I am not initially pulled in.” She continued, saying that the poster was “pretty 
standard.” Specifying further, she said that “the graphic does a great job of you know, showing 
the artistic creative expression or whatever, but… because… this name is so unknown to me, I'm 
not interested.”  
 The participants were asked what would prompt them to actually learn more about the 
artist. Three participants expressed that having other popular artists on the flier would aid in the 
 45 
participants’ pursuit to learn more about the artist. The first responded, “Maybe like if this had… 
more famous artists that were… on the flier, I would be curious to know, like, who this person is 
that's associating with like, somebody popular.” The second participant agreed, saying, “Maybe 
if there was some descriptor of what kind of artists they were, or, like, even… some sort of 
description that would establish credibility, like… where has he performed before? Or, like, who 
has he performed with?” The third participant responded similarly, saying, “Maybe references to 
collaborators too.”  Furthermore, the fourth participant expressed wanting to see “a title, like one 
of his more popular songs” or “an audio clip that goes along with it.” The fifth participant said 
that seeing a list of places where the artist was touring would be helpful. She responded that she 
“wouldn't want to like listen to artists that just so happens to target just one particular group or 
just so happen to appeal to one target.” 
 The participants were asked to describe what stood out to them about the flier. Two 
participants first noticed the landscape of the flier. The first participant said, “I like the 
landscape. It kind of looks like it's like a city, I guess. Like, I see like some hands raised up in the 
background. I feel like that's usually the image of an EDM audience.” The second participant 
said, “If… [audiences] see something from their city, like, you know, this artist is representing 
their city, or like, you know, nodding to the city in some way, I think that's one way… that it can 
capture the audience.” The next participant first noticed the bright flame in the flier, with the 
second thing she noticed being a large shadow behind Armin Van Buuren, but as for Armin Van 
Buuren himself, she said, “you don't really notice him until like you actually looked closer.” A 
different participant also noticed the shadow behind him, while a final participant said, “I really 
like the… main image… it just sort of evokes, like, this… inspired type of feeling within me 
because there is… this guy's raising his hand and then there's… transition of bright colors into, 
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like, space. So, it's like there's light that's actually coming from above right and then it's like 
shining down on… the DJ.”  
 Next, participants viewed several images of DJ Snake’s wardrobe and attire, which can 
be seen in figures 2 through 5. 
 
Figure 2 – Image 1 of DJ Snake 
 
 
Figure 3 – Image 2 of DJ Snake 
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Figure 4 – Image 3 of DJ Snake 
 
 
Figure 5 – Image 4 of DJ Snake 
Participants were asked to describe his wardrobe. One participant said “I think he definitely 
looks like he like knows how to dress or like is wearing what's in style.” Another stated, “I think 
there's also some comfort to his clothes.... He's always wearing something, you know, baggy 
on… and then he's also wearing like, you know, hoodies and whatnot, and it's also kind of 
expressive in that, like, they are colorful.” The same participant continued saying, “One thing 
that stood out to me is like he's always wearing sunglasses, which is, whether it's indoors or 
outdoors.” Along that same notion, she described that wearing the sunglasses appeared to be a 
statement. She said, “So it says something about his how he wants to be seen, right? Um, 
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because you know… sunglasses, they're usually associated with… being cool or… if you want to 
have a front and that's why they do it.” Another participant observed that “It’s obvious he cares a 
lot about his appearance,” noting in particular that, “None of these are things that you would just 
throw on. There’s a lot of bright colors. He also does a lot of white so that the bright colors pop 
out a lot, like his hair and facial hair is always, like, very clearly professionally dyed and cut.” 
One participant voiced, “whenever I see, like, anybody who… hyper styles, how I would 
consider DJ Snake to be, I, like, get scared of them running the risk of… appropriating 
something, somehow, someway…”  
 Participants were then asked, “Taking a look at the way he is dressed, what type of 
inferences would you make about [DJ Snake] as a person?” The participants all expressed similar 
sentiments as one another. One participant said, “He’s rich.” Another participant described him 
in an ill manner, which was echoed by another participant, who said, “Kind of pretentious with 
the sunglasses especially.” Another participant said, “He keeps up with the current trends.”  
 Afterwards, the focus group was shown a short, 3-minute video clip of an interview with 
the DJ Nicole Moudaber. The interview clip shown of Nicole Moudaber revealed her 
background and how she started in electronic dance music and what she sought to do with the 
music and parties she threw as a promoter. The participants were asked to give their impressions 
of the DJ after watching the video clip. One participant expressed admiration for her, saying, “I 
think it's cool that she, like, had a vision and then she had, like, a purpose for her music and her 
performance, I guess. She kind of made that, like, come to life and it was cool… hearing a 
background story to her.” Another participant agreed, stating, “I really enjoyed getting to learn 
about her as a DJ.” Despite this, the participant felt that an understanding of Nicole Moudaber’s 
music would provide a greater understanding to the context of the DJ’s interview. One 
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participant said, “I think because she had such a vision with what she wants for her music and… 
made it with the goal of bringing people together despite, like, their differences, especially… 
after a time of conflict? I feel like she really had such a spiritual connection to her music and that 
she's like really invested.” Another participant described that “[Nicole Moudaber] thinks of a 
party and her music as something that's really good and it was important for people to embrace.” 
From purely the video alone, one participant did not make the connection between Nicole 
Moudaber and her music, and merely “got that she was like a chill person that likes to have fun, 
like, but not really a DJ.” Overall, the participants appeared to have a positive perception of the 
artist.  
 Next, the focus group was asked whether they would consider supporting Nicole 
Moudaber from listening to her interview and to provide justification for their response. Three 
members of the focus group participated in answering this question and agreed that they would 
in the very least, consider listening to her music. The first participant appreciated hearing Nicole 
Moudaber’s background, particularly with her role in producing music following a war in Beirut. 
The first participant said, “… in Beirut, like, there needed to be, like, this sort of this cultural 
transformation, which she was able to provide to the people there and thinking… you know 
her… work provides a lot of meaning to people, not just herself. And it's, like, it's become a 
cultural thing… and I think… just knowing that makes me want to support her work.”  The 
second participant expressed a similar notion, saying, “She said she wanted to connect people 
with her music, which I can get behind, so I would at least check out something she made, but 
maybe if I didn't like it, that's the end of it.” As with the previous participants, the third 
participant made a similar comment, responding, “I think if I liked like her genre of music, well I 
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will… like someone… said, I would try it out. But, if I was, like, actually into EDM, it is cool 
hearing her background, so I probably want to support something like that.” 
 The last set of questions was in reference to Bonobo’s social media accounts, specifically 
his Facebook and Instagram. Figure 6 is an example of the content shown from Bonobo’s 
Instagram page, while figure 7 is an example of his Facebook page. 
 
Figure 6 – Bonobo’s Instagram 
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Figure 7 – Bonobo’s Facebook 
 
The first question asked the participants to describe their impression of Bonobo from looking at 
his social media. The participants seemed to have similar perceptions of Bonobo, with 
participant one describing him as “very artistic, not just musically.” Participant one further 
elaborated and said, “He likes to travel a lot. That seems to be the theme with even like his 
album covers all being incredibly artistic.” Lastly, she noted, “He was Grammy nominated,” 
which derived from Bonobo’s Instagram biography. Participant two also noted the travel aspect 
of Bonobo’s social media and perceived Bonobo in a similar fashion as the previous participant. 
She said, “… I definitely wouldn't have known that [Bonobo was a DJ] from looking at his 
Instagram. His Facebook shows that a little bit more, but I would have thought that he was like, a 
travel blogger or kind of wine critic vibes.” Participant three felt similarly, saying, “I hadn't 
known that he was a DJ before I wouldn't have figured that out just by looking initially at his 
feed.” Participant three further noted that, given the lack of posts about his music or any nightlife 
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on his feed, she presumed that “he's pretty established as an artist.” Circling back to participant 
two, she expressed that “it's nice to know that somebody has a life outside of their work and you 
get to see that through their professional social media account.” Participant four agreed and said, 
“I think I appreciate that like, he's not really like advertising his music that much. You know, not 
really throwing it in people's faces.” Participant five also noted, “He seems to be a man of few 
words and he wants the work to speak for itself… he doesn't, like, beg people to come watch him 
and it shows he's, like, ‘This is what it is. You can buy tickets here.’ It's not like, ‘Please come 
out to support me’ or anything.”  
 The participants were asked to discuss what Bonobo did well with his social media 
accounts with a follow up question of what he could do to further improve his social media 
presence. The participants were split between whether the lack of musical presence on his social 
media accounts were beneficial or harmful to his brand. One participant recalled the responses to 
the previous question and agreed that “he does a really good job at showing his audiences that he 
does stuff outside of music.” She communicated her appreciation for the lack of music 
advertising on his social media, particularly with his posts on Instagram. She said, “I think it, 
like, emphasizes that, like, his view of the world isn't entirely through music.” The next 
participant said, “Even if I absolutely hated his music I would still probably follow him on 
Instagram… He takes really good photos.” However, she provided the recommendation that “I 
don't think it would hurt to every so often… through a quick scroll, be able to see, like, a list of 
concert dates just so that you know what he is from his Instagram.” Another participant held 
extremely similar views, agreeing that she would follow Bonobo’s account regardless of whether 
or not she enjoyed his music, simply because “his Instagram is aesthetically pleasing to the eye.” 
She provided a similar recommendation as the previous participant, explaining, “I think that 
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maybe if he put a link to his Spotify or something like somewhere to access his music to show 
that he’s a DJ and also promote his music.” On the other hand, she provided enjoyed “that he 
kind of like doesn't always, like, flaunt, like, his followers or his music. I feel like he's kind of 
the type of person that would like let his music speak for itself, or, like, let his music… spread 
by… word of mouth.” Another participant gave a similar response, saying, “I don't really think I 
would change anything about either of the social media accounts. Like on Facebook, you see, 
like, when there's a new track, like, he'll make a post about it… On Instagram, I feel, like, you 
know, even though it is a professional account, it's, like, his account. And… it seems to speak 
pretty well to his personality.” One participant, while she appreciated the visual aesthetics of his 
social media accounts, held a contrary belief to the previous participants, and instead provided 
the recommendation that “he should just post more frequently and… post things that would 





 Three primary topics emerged from the results that will be considered within the 
discussion. These topics were consistent with research from the literature review. Furthermore, 
the topics that emerged from the results of the research were used to inform and establish a 
branding guide for DJs in electronic dance music.  
 
Brand Identity and Brand Image 
 
 To return to the focus of this study, the research question posed attempts to examine the 
ways in which electronic-dance music DJs leverage branding and persona. The first prevailing 
topic that was discussed with participants of this study involves what can be considered brand 
identity and brand image. This was briefly discussed within the context of Lopez and Leenders’ 
(2018) study, which ascribes brand identity to be determined by the sender of the brand, in which 
case would be the DJ, and brand image to be determined by consumers of the brand, in which 
this instance, are the individuals that listen to electronic dance music. While this study considers 
how music festivals communicate brand identity and how it impacts the brand image, a similar 
concept may be applied to the relationship between a DJ and their audience. As previously 
discussed within the results, it is interesting to consider that all of the participants chose to attend 
particular events due to some level of brand familiarity, whether it be in recognition of the DJs 
playing at an event or in recognition of the venue at which the DJ performed at. This familiarity 
greatly improved the brand’s image to the minds of the listeners, which consequentially 
influenced the participants of the study to attend particular events. Furthermore, it is interesting 
to note that Lopez and Leenders (2018) venture that popularity is a nontangible indicator of 
brand quality and thus, exists in close relationship to a brand’s image. DJs may utilize brand 
awareness, both through their own popularity and through the popularity of the venues at which 
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they perform, to strengthen their brand’s image to encourage audiences to attend their live 
performances. The results of the focus group show that DJs can further market themselves to an 
audience unfamiliar with their music by utilizing their own association with other artists, which 
is another manner in which DJs leverage brand awareness.  
 Visual branding was also a topic of discussion throughout the study. The participants 
within the study frequently referenced the importance of visual branding through use of lighting 
and visual displays in live DJ performances. As discussed in the literature review, various roles 
exist within the music industry to promote the DJ, which may include the special effects designer 
and engineers when constructing a DJ’s performance. Regardless, almost everyone in the study 
appeared to refer to both sound and visuals as being nearly equally important in presenting DJs. 
The quality of the production in live performances through visual branding is consistent with the 
idea of DJs communicating this as part of their brand identity and audiences receiving it as a key 
characteristic of the DJ’s brand image.   
 Moreover, the participants repeatedly discussed the value of consistency with the sound 
of music produced and played during live shows, two facets of brand identity. There appeared to 
be an expectation between the two. Participants frequently discussed the expectation and 
perception of their favorite artists as playing music unique to the DJ. For example, two 
participants within the study enjoyed DJs who played the subgenre of house music and also 
discussed the consistency of the DJs’ performance. While the participants had a certain 
expectation of the music that the DJs produced and played, people in the study also recognized 
that the DJs, while they played music within the specific subgenre, were still unique with their 
sounds. In fact, all participants in the study held the belief that their favorite DJs played music 
unique to them, distinguishing them from other artists within the industry. While sonic branding 
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was previously discussed by Jackson (2003) in the context of a jingle, it can have a wider 
application to the unique sound of an artist. In the context of DJs and branding, I assert that DJs, 
while they may use similar instrumentation as other artists, still maintain a distinctive sound in 
their composition that allows audiences to recognize the DJ’s brand.    
 The expectation of a DJ playing their own distinctive sound is discussed by the first DJ 
interviewed within the study, who explained DJs often presume “alter egos” dependent on the 
subgenre of music played, providing examples such as Deadmau5 as Test Pilot and Dillon 
Francis as DJ Hanzel. This thus provides a transition to the idea of DJs utilizing persona. 
 
Brand Persona  
 
As previously discussed within the literature review, Dion and Arnould (2016) explain 
the term brand personification as people being viewed as an embodiment of their brand due to its 
synonymy to their own name. With the results of this study, participants appear to view DJs 
through the lens of brand personification and take the concept a bit further by attributing their 
own idea of the DJ’s brand personality to the DJ. Authenticity and uniqueness appeared to be 
highly valued among many of the participants of the study, in both the interviews and focus 
group. The DJs interviewed in the study discussed in length what can be interpreted as 
authenticity when interacting with their fans and audiences. These results are congruent with 
how audiences appeared to perceive their favorite artists when attributing brand personality traits 
to their favorite DJs, which were achieved by the various levels of interactions with fans. In the 
examples of the DJs discussed within the study, participants appreciated viewing the DJs beyond 
their music and gaining a glimpse of the DJ’s personal life, which, while the participants viewed 
this as being genuine interaction, may arguably be considered the DJ’s persona-fied brand, as 
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defined by Dion and Arnould (2016). However, the DJs interviewed in the study appeared to 
emphasize the value of displaying an authentic personality when facing fans and audiences. 
Furthermore, as shown within the results of the focus group, a DJ’s branding in regards to 
wardrobe and attire, affected the participants’ perception of a DJ’s brand personality. This was 
exemplified when participants were asked to describe personal inferences on DJ Snake based on 
attire alone.  
 
Beyond the Branding and Persona 
 
One research question posed in the study sought to understand what, if any, components 
beyond branding and persona draw individuals to music festivals and live performances. First 
and foremost, the participants attended such events for the music. Another prevailing component 
that existed beyond branding and persona that influenced people to attend these events were 
interactivity on the audience’s side. Many participants described the importance of meeting other 
people who shared a common taste in music at these events. Additionally, experiencing the 
music festival or live performance of the DJ with their friends was part of what drew people to 
these events. Arguably, the interactivity of meeting other people who enjoy the same music 
could be described as a brand community, which is described by Humphrey, Laverie and Rinaldo 
(2015) as “a specialized community where the ‘primary base of identification is a brand or brand 
consumption activity’” (1), wherein the consumption activity is listening to the music and 





The last prong of this research involves the process of designing a branding guide for DJs 
in electronic dance music. The branding guide was created with the responses of the participants 
of this study in mind. Figure 8 shows the title page of the branding guide and was designed with 
specific shapes in mind to use across the branding guide. The triangles in the image overlaid on 
top of one another is a treatment used throughout the branding guide to maintain consistency in 
its design. Additionally, some elements in the background of the title page are representative of 
part of the interactive features that may be present during electronic dance-music concerts, such 
as lasers, fog and lighting. The title font was selected to captivate the primary target audience’s 
attention, followed by the subtitle font, which is used throughout the branding guide as the title 
page. 
 
Figure 8 – Branding guide title page 
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 The table of contents of the branding guide is shown in Figure 9. Its design maintains the 
concept of reusing several elements depicted in Figure 8, such as the triangles and the light 
spray-painted textures, along with the color palette. The table of contents provides users of the 
branding guide an idea of what they will find in the branding guide along with the page number 
of where to find the content.
 
Figure 9 – Branding guide table of contents 
 
 Figure 10 displays the branding guide’s page for visual identity.  This page establishes 
the header that is used throughout the branding guide’s content-based pages. It mimics the color 
and font of the subtitle used on the branding guide’s title page. Several DJs were randomly 
selected as examples of visual branding within the electronic dance-music industry. The visual 
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identity portion of the branding guide includes topics that were discussed by the participants 
within the study, in addition to what they specifically thought were important when considering a 
DJ’s visual brand. The color palette was an additional segment of information added in order to 
suggest a more robust understanding of visual branding.  
 
Figure 10 – Branding guide visual identity  
 
 Figure 11 is an image of the fourth page of the branding guide, the DJ’s sound identity. 
This page was designed with the entire color palette used throughout the branding guide. The 
bars at the bottom of the page mimic a visual of sound bars. Additionally, the text on the page 
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describes what participants within the study considered to be important when listening to DJs.  
 
Figure 11 – Branding guide sound identity part 1  
 Figure 12 shows the second page of the branding guide’s sound identity. The page 
describes how DJs can apply sound identity, by giving examples of DJs who have successfully 
established their own sound identities and providing suggestions for software to use and 
experimenting with sound. The design was created with the concept of sound waves in mind. 
Additionally, the green circles in the background depict sound waves in a circular motion. The 
green and blue colors were taken from the previous page.  
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Figure 12 – Branding guide sound identity part 2 
 
 Figure 13 depicts the page of the branding guide that discusses the concept of a brand 
personality. The brand personality accounts for the premise of persona within the context of this 
study and relies on what the participants of this study perceived to be ideal behaviors expected 
from DJs. The design was inspired by the concept of displaying a large visual background behind 
a DJ, with the usage of a fog in the backdrop to give the viewer a sense of what element is used 
when watching a live performance. The choice to include polka dots and circles within the 
triangles was to include texture. The word cloud on the right part of the design page was 
designed to provide users of the branding guide examples of brand personalities.   
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Figure 13- Branding guide brand personality part 1 
Figure 14 provides a case study of the DJ, Marshmello’s brand personality. He is one of 
the DJs consistently referenced throughout the branding guide. This page examines how 
Marshmello has interacted with his fans and how he has been able to convey his brand 
personality through the interactions. The guide suggests using other DJs as examples and 
examining their individual brand personalities. The page uses triangles again, as with the 
previous page. It also calls back to the branding guide’s title page and depicts white lines on the 
edges of the page, representing lasers. Additionally, the purple color was part of the color palette 
of the branding guide but also works well with Marshmello’s colors within the image as well.  
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Figure 14 - Branding guide brand personality part 2 
 
 Figure 15 depicts the social media portion of the branding guide and gives suggestions as 
to how DJs can use social media. The participants in the study referenced appreciating the 
interpersonal way in which DJs used their social media and thus, provides the suggestions for 
DJs who use the branding guide to consider doing the same. Similar to the previous page, this 
page was designed with the premise of being a background for a DJ. The design retains the usage 
of triangles and uses a variety of greens and cooler colors to contrast the previous page, which 
utilized warmer tones. The lines and the larger glowing triangle were designed to create a natural 
border around the negative space in the center of the page. A light blue brush was used on top of 




Figure 15 - Branding guide social media part 1 
 
 Figure 16 is the last page of the branding guide. It provides a list of social media 
platforms and suggests a method of leveraging each platform. The last page of the branding 
guide was designed to replicate the circular sound wave, with one cutting through the middle of 
it. The social media icons were placed on top and around the circle to create a natural 
progression of viewing the text, allowing the reader to freely decide where to start. The colors 




Figure 16 – Branding guide social media part 2 
 
Limitations and Suggestions for Future Research  
 
Due to geographical constraints, this study recruited students from the University of North 
Carolina at Chapel Hill for the focus group and semi-structured interviews for electronic dance-
music listeners. As a result, this sampling is not representative of a wider audience. The results 
derived from these interviews and focus group cannot be generalized and applied to a greater 
audience. Furthermore, this study relied on participants to contact the researcher, rather than the 
researcher contacting the participant, resulting in the lack of a greater number of participants for 
the study. The researcher did, however, contact DJs to participant in interviews, but of the five 
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DJs that were contacted, only two were responsive to participating in the study. Additionally, 
recruitment for the focus group proved to be difficult in that, of the seven people that agreed to 
participate, one was not present for the study. With these parameters, it is difficult to consider the 
broader implications this study may have. Despite the limitations of this study, the results may 
provide background and context to further intended research.   
For future research, it would be interesting to consider interviewing a breadth of DJs across 
numerous subgenres within electronic dance music and consider what various branding and 
persona techniques are shared or differ among the genres. Furthermore, interviewing already 
established DJs that play at music festivals and are signed with a label may provide interesting 
results, particularly as they have a greater variety of resources and may provide a deeper insight 
of the roles within the music industry and how the roles affect the DJ’s branding. Additionally, 
studying and interviewing DJs who retain their anonymity when performing would give a greater 
depth of understanding in regards to studying persona. Lastly, while this study reviewed a few 
DJs with a focus group, having additional focus groups reviewing a greater variety of DJs would 




Branding and persona are two important facets that DJs can leverage when encouraging 
audiences to attend their music festivals and concerts. The results of this study suggest 
leveraging the DJ, event venue or music festival’s popularity as a nontangible indicator of brand 
quality exists as a facet of branding that can influence fans to attend live events. The study 
further suggests that popularity of other artists in collaboration with a DJ also surmounts the 
challenge of drawing non-listeners of electronic dance music to, in the very least, consider 
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establishing a relationship with the DJ. Visual branding is considered to be a key facet of 
drawing audiences to a live event, almost equitable to the music. In consideration of the music 
itself, this study suggests a new possibility for the future of sonic branding the way DJs can 
leverage sound. This study suggests that fans of DJs indeed view the artist as a brand and assign 
their own expectations of brand personality to the DJ. Lastly, this study acknowledges that fans 
of electronic dance music seek live events for the opportunity to gather as a community, which 
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Appendix A: Questions for DJs 
 
1. How did you get into EDM? 
2. Which artists do you admire? Why do you admire them?  
3. How would you describe your sound?  
a. Are there specific instruments or consistent sounds you use across your songs? 
b. Are there any artists that influenced your sound? 
4. How did you come up with your DJ name? What is it reflective of?  
5. What were the steps you took in establishing yourself as an artist?  
6. Tell me about your performances. 
a. Walk me through your last performance. How was it organized? 
b. What went well with your performance? What did not go well? 
7. What type of visuals do you use in your performances? Is there a specific aesthetic you 
try to go for? What about in your promotional materials? 
8. In what ways do you interact with fans? 
9. What would you do to enhance your image to your fans?  
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Appendix B: Questions for EDM Event Attendees 
 
1. How did you get into electronic dance music?  
2. Who is your favorite electronic dance-music DJ?  
a. Why?  
b. What sets them apart from other DJs? 
c. Does your favorite electronic dance-music DJ differ from your favorite live DJ 
performer? 
d. [If yes] Who is your favorite live DJ performer? 
i. Why do you enjoy their live performances?  
3. What was the last electronic dance-music festival or concert you went to? 
4. [If music festival] Besides for the music, why did you decide to attend this festival in 
particular? 
5. [If music festival] Besides the music, what draws you to music festivals in general? 
6. [If concert] Why did you decide to see this DJ?  
7. [If concert] What do you like the most about this DJ?  
8. [If concert] What do you think sets them apart from other DJs? 
9. How did you find out about the [music festival/concert]? 




Appendix C: Questions for Focus Group 
 
1. [Live set] Did you like the performance? Why or why not? 
2. [Live set] What stood out to you about the performance?  
3. [Live set] What would you change about the performance? 
4. [Promotional materials] Would you consider learning more about the artist from this? 
5. [Promotional materials] What stands out to you about this? 
6. [Attire] How would you describe this DJ’s wardrobe? 
7. [Attire] Just by looking at the way this DJ is dressed, what type of inferences would you 
make about the DJ? 
8. [Interview] What are your impressions of this DJ from the interview?  
9. [Interview] Based on the interview, would you support this artist? Why or why not? 
10. [Social media] What are your impressions of this DJ from their social media? 
11. [Social media] What do you think this DJ does well with their social media?  




Appendix D: DJ Interview Transcripts 
 
Some information was redacted to retain the participant’s anonymity. Speaker 1 refers to the 
interviewer while speaker 2 refers to the interviewee. 
 
DJ Interview 1 
 
Speaker 1: Awesome. Thank you. So, into the first question, how did you get into EDM? 
 
Speaker 2:   So yeah, like I mentioned a little bit before. Well, actually, previous to that back  
in like high school, even maybe as early as late middle school, I had started to 
hear songs by like Skrillex and like some UKF dubstep people like Avicii as well. 
But overall, like most of the music I listened to was like, Linkin Park and just 
other random stuff too. But, so basically, I kind of had a slightly distant kind of 
connection to EDM until college. When, yeah, like I was actually able to go to my 
first concert ever, which was, yeah, Porter Robinson was playing at Anime Expo 
in LA and the kind of environment that exists at these electronic music events. 
That was something I’d never experienced in my life period. Like, I just never 
really, just kind of coming from a background of just being pretty, like socially 
outcasted and stuff. I never really had a place where I felt like I was accepted until 
I went into EDM. And so then basically, I just kept coming back, you know, and 
brought, brought friends into it and made friends through it. So that’s kind of how 
I got into it. 
 
Speaker 1: Awesome. And, um, so you mentioned that you kind of listened to Skrillex and in 
middle school and whatnot, how did you get exposed to EDM during that time 
period of your life? 
 
Speaker 2:   That’s good question. Actually. I feel like probably just generally, people were 
talking about it, maybe, I don’t necessarily remember I didn’t really have like a, a 
platform or anything like now I use Spotify all the time, or SoundCloud, but back 
then I was pretty much just kind of listening to what my friends were listening to. 
So that’s probably how I heard about it and also just, you know, Skrillex just 
brought dubstep specifically but also just EDM in general to like a very, a lot 
more of a public kind of view. So probably just kind of like multiple factors. 
 
Speaker 1: And, um, can you tell me about some artists that you admire and just tell me why 
you admire them as well? 
 
Speaker 2: That’s, that’s a big list. So, okay, so I’ll start with Excision. Excision is a dubstep 
guy. And what I admire about him is that he’s kind of built for one, he’s he 
doesn’t, he doesn’t exist under a record label. And he’s built all these festivals 
under his name, and he supports other artists and just creates this entire like 
world, essentially, for people to experience. You know, like, for example, Lost 
Lands, which is completely like prehistoric theme. There’s like dinosaurs all 
around and stuff like that, or Bass Canyon, which is one of the first like camping 
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festivals I ever went to. But just kind of the idea that you can, that a person, you 
know, a single person can just create this entire atmosphere for all these people to 
enjoy and really get all these like precious memories out of that is something that 
I look up to a lot. In addition to countless other artists for their sounds. And, and 
also, of course, Porter Robinson for even bringing me into the whole thing. So, 
yeah, that’s that’s, that’s actually what kind of brought me into starting to DJ is 
the idea that I could kind of have that effect on other people like the same effect 
that Porter Robinson had on me. 
 
Speaker 1: Yeah. Awesome. Um, so do you create your own music as well? Or I guess do 
you produce your own music as well? Or do you solely just mix and DJ live? 
 
Speaker 2: So, I started off with Djing but as like, as a DJ in the industry, it’s pretty much 
expected that you have to produce. So, I’m kind of, I’m taking steps right now to 
start releasing my own stuff, but I’m still still learning essentially. 
 
Speaker 1: Okay, um, so I guess with both your life sets and. Okay, let’s start off with your 
live sets. How would you describe your sound as you’re doing all of this live? 
 
Speaker 2: Hmm? Okay. So, I will say that just generally how I am. I like a lot of different 
kinds of music. So I would say that depending on the situation, I would try to kind 
of tailor the sound to a particular vibe like oftentimes when I listen to music in 
general, and like the whatever kind of feeling I get from it, I have like a system of 
like, expansive playlists and, and group groups of music where I kind of in my 
mind, when I hear a song, I try to imagine what’s the perfect environment to play 
that song. But I will say like, typically, the kind of music that I like is is very is 
very dark, usually very dark, and usually pretty evocative in terms of like, just 
like the sound design and whatnot. 
 
Speaker 1: Okay, um, can you talk a little bit more about that? 
 
Speaker 2: Definitely. So, like, Well, I would say that even within the types of music that I 
like, quote unquote, usually play I, I definitely go to the extremes of energy. Like, 
for example, I’ve talked a little bit. I mentioned a little bit of about dubstep and all 
this. But yeah, so basically, I really like essentially anything that really gives me a 
kind of a thrill when I hear it, like, regardless of whether it’s high energy or low 
energy, like I love the aggressive, super savage kind of sounds, but like, I also 
really love the sounds that don’t necessarily need to be loud or need to be played 
very loudly. In order to get that just interest from you, you know, like you hear a 
sound and it’s, it’s like nothing you’ve ever heard before. And that just gives you 
such a thrill. And that’s a… the thrill, I guess, in general is kind of what I’m going 
for. 
 
Speaker 1: Okay. Um, and you, you talked a little bit about how you’re starting to try and get 
into production because it seems like, well, I guess now it’s kind of an expectation 
for DJs to also create their own music. Correct?  
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Speaker 2: Correct.  
 
Speaker 1: Okay, so, um, I guess Can you tell me a little bit about what you’re doing with 
your song production?  
 
Speaker 2: Yeah, definitely. So, um, I guess. So, I would say that I’m kind of a multi-faceted 
creative like I, I, I mentioned that I did photography and videography before 
Djing and I would say with my… with my creative ventures usually is kind of, 
like I’m a perfectionist, right? So, I always want to spend all this time like making 
everything perfect, but with music specifically, for a couple of reasons. Like I’m 
trying to get myself Well, I mean, across the board, like this is kind of what I’m 
finding as a creative. Like, it’s generally beneficial to just kind of force yourself 
to like to complete projects and then move on, rather than making every one 
perfect. So, you know, I’m starting to try and kind of adapt that system while I 
learn music. Eventually I want to adapt it across the board too. But yeah, so 
basically, the process is kind of just Well, right now I’m still kind of organizing 
my library, gathering a working knowledge of like, different synthesizers, and just 
like the kind of layout of the DA the digital audio workspace. And once I kind of 
get to a functional level, then it’s just going to be keeping myself on a rigorous 
schedule of releasing songs. I’m thinking about one every week whether or not 
they’re good or you know, I basically just forcing myself no matter what the 
weeks done, like time to move on to the next song. 
 
Speaker 1: Well, I’m, as you’re starting to produce music and I guess also within your live 
sets, are there any artists that really influenced your sound and how you play a 
set? 
 
Speaker 2: Definitely. So actually, that’s an interesting kind of dynamic. There are producers 
who I look up to, and there are DJs I looked up to and they’re not always the same 
artists, like, there are producers who, whose… whose music I would definitely 
play out. And this sound inspires like, I guess, what I want to make, you know, 
like, I’ll hear a song and I’ll be like, you know, this is this, this kind of fits with 
what I feel is something you know, according to my creative kind of energy. And 
then when I when I see certain of those artists sometimes like that, the timing the 
energy is like completely off and I actually would say that some of my favorite 
producers are like some of the worst DJs that I’ve seen in real life. And then the 
same like goes the other way around. Like there are amazing DJs who don’t 
produce or and there’s like amazing DJs who produce like, you know, like pretty 
bad or like pretty okay, music. So, in terms of like specifics, actually a perfect 
example like probably one of the best sets I’ve seen in my life is from a producer 
who I don’t really have very many songs that I listened to. And that’s Bro Safari. 
Like, Bro Safari had one of the best live performances I’ve ever seen, but they, 
their productions are not as not as captivating for me. And let’s see, there’s like, 
like, for example, Company or Peekaboo. Those are two artists who I really like 
their songs, but then live, you know, they’re there are some things to be desired. 
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So, I would, I would say that overall for both for either production or live sets. I 
usually would take pieces from any particular artists that I hear whether it be live 
or in their, just production. Like I’ll hear a certain aspect. Then I’ll think about 
that would be like, Okay, you know what, that’s something that I want to learn 
from. And then of course, there’s always stuff that I want to do better than other 
people as well. 
 
Speaker 1: Awesome. Um, moving on to the next question. How did you come up with your 
DJ name? And is it reflective of anything? And if so, what is it reflective of? 
 
Speaker 2: For sure, for sure. Okay, so basically, that was like a long process coming up with 
my name. Like I had, I had been thinking about a bunch of different names, I 
actually changed my like SoundCloud name a bunch of times. I have like, this list, 
like probably hundreds of names, where I would just think because I mean, I’m 
just kind of like that. I’m pretty obsessive. I want it to be I want it to like, and the 
thing is two names, like a name is something so like core to your identity, like, 
and you know, with the whole perfectionism thing, like I just. I just really wanted 
to fit in as many ways as I could make it fit like. I wanted to fit in terms of like the 
theme the… the sound like the way that it sounds when you when you say it, like 
the way that it looks on a paper and stuff like that. So, like there are a lot of 
different names I had been considering for overall, I ended up going with the one 
that I have currently Ghloom, because like a lot of other names, I had been 
thinking of. I didn’t like how they sounded like I was taking myself super 
seriously. Like, kind of edgy type names, you know, that are super dark, super 
aggressive. But then I, overall, I would say if I had to generalize the type of music 
that I like, it’s… it’s pretty sinister, pretty, pretty evil kind of sounding. But I 
really liked that Ghloom as a word. It means something that’s dark, but then the 
name itself doesn’t really sound very dark. Like it almost sounds like the word 
glow or gleam or something like that. Yeah. Ghloom, right? It’s like something 
that’s kind of like something looming, something sinister. And then, in addition, I 
liked also that it sounds a little bit like it could be a name, a name, name, like, 
someone, some something that you could call a person, whether like, whereas like 
there’s different a lot of different types of names I was considering even, like, 
there’s two, two, two word names there’s like you know, names that are kind of 
themed after a like, play on words or something like that. But I kind of liked that. 
It’s just like one-word kind of moniker. So that’s what I’m sitting at. And I in the 
future, I still probably am going to have other alter egos too, especially because I 
like a lot of different kinds of music. But yeah, that’s, uh, that’s kind of what I’m 
sitting at right now. 
 
Speaker 1: So, um, when you talk about alter egos, um, can you elaborate more on what you 
mean by in the future you’ll probably have more alter egos? 
 
Speaker 2:   Definitely. So, basically, like I’ll just mention a couple of other artists who have 
alter egos like Deadmau5 for example. He has a techno alter ego called Test Pilot. 
And then there’s, let’s see there’s Dillon Francis. He has a house alter ego called 
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DJ Hansel. So basically, I would say that having different names, different 
personalities, different alter egos, it gives an artist the freedom to kind of reinvent 
a, I guess, like just an entire movement, I guess you could say like, basically, if I 
were to, you know, start making all this heavy bass music and trap and, and stuff 
and put it out under the name Ghloom. But then I want to get into techno or house 
and stuff like that. Then just overall like as a branding aspect, you know, like, if 
somebody went to Ghloom, you know, wanting to hear a certain kind of music. 
And then, you know, that’s kind of like the experience that they’re expecting and 
stuff. Like for example, recently, there’s an artist, Getter who was formerly 
known a lot for his, for his dubstep and stuff, and then…  
 
Speaker 1: Oh yeah. 
 
Speaker 2: Yeah, you heard about that right? You know? 
 
Speaker 1: I definitely have. 
 
Speaker 2:   Yeah. So basically, I feel like that kind of reaction can come when people are not 
necessarily knowing or not, I guess. People expect a certain thing out of a certain 
character, and then having the freedom to create different names. I think that I 
think that I mean, also just in general, I think, it’s kind of cool. Like the idea that 
maybe in the future like somebody could go to my set not even knowing that I am 
actually, you know, this other artist too. 
 
Speaker 1: Yeah, it’s pretty cool. Just like Porter Roberson and Virtual Self. That’s a good, 
that’s a popular one. 
 
Speaker 2:   Exactly, exactly. 
 
Speaker 1: Alright, so um, what were the steps that you took in establishing yourself as a DJ? 
 
Speaker 2:   So actually, I would say, there was a long period where I was kind of interested or 
at least wanted to be a DJ. But I was holding myself back with a lot of doubt. 
And, you know, just like hearing about what everyone says how it’s so hard to 
make it an industry. And so basically, I was kind of sitting in that place for quite a 
while. And it was kind of by kind of like a turn of fate where I was working 
photography at camping festival in in SoCal. And one of the DJs I ended up 
talking to him and he pretty much had like, same type of life story as me, where 
he used to be going, you know, to grad school or like he was about to go to grad 
school, but that’s not what he wanted to do. And so, he… he went to this music 
school in LA and that was like three years ago and I just saw his first set at EDC 
this year. I saw his set at Beyond. So, like he’s signed to Mau5trap, Deadmau5’s 
label. And when I met, when I met him. Like, he, he, was first of all super nice 
dude. Shout out my boy, but yeah, anyways, he, like, he brought me aside and he 
was just like, “Yo, like, you know, you should go for this if this is what you want. 
Then you know, you should do it, I believe in you. You know, like, if I could do 
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it, you could do it, you know, this, you know, I think this is a path that you could 
succeed on as well.” And then, like, at that point it’s kind of the first moment that 
I was seriously considering like, Okay, you know what, I’m actually going to start 
trying now. And that was pretty much right at the turn of 2019. So, I started Djing 
like January. Yeah, last year. And then so the steps that I took. Overall, I would 
say like most of the learning that I had to do in terms of technical skill, though, 
obviously, it’s like an ongoing process. But like most of the learning in terms of 
like being able to just DJ at all like being able to put tracks together in a listenable 
way, I would say that that kind of happened in the first two, three months. And 
pretty much I just tackled any question that I had, by looking up a lot of online 
resources and stuff just trying to figure out, like, what… what this button does 
what this knob does, and kind of just like piecing together this functional 
understanding of it, which was kind of like a very kind of scattered type of 
process. But, you know, for a lot of things, like for example, like I had done a 
project where I was learning animation, and it’s like, in my mind, I usually have 
some kind of elementary understanding. And, you know, for me, like when I kind 
of get that, get that interest where I want to further that, that understanding, like I 
just dive into it. So, like in the first three months, I was, like, you know, just kind 
of like trying to voraciously consume as much content as I could in terms of like, 
you know, little random tutorials and whatnot and then I also kind of like, because 
from the beginning I’ve been I’ve been kind of considering that like, you know, 
I’m trying to actually make it in this industry. So, I had the kind of timeline of 
first learning how to DJ, starting to put out mixes like with some regularity, and 
then start to make remixes and live edits as I start to learn to tackle production, 
which is kind of like the phase that I’m in right now. But most of the Djing related 
skills that I learned, I would say, were in the first couple months, though, I will 
say like, okay, so I got in with this DJ collective that’s based in Sacramento, 
which is north of where I am, and in California, through some people that I met 
while I was working ground control with Insomniac. And basically, all or most of 
the live performance opportunities that I’ve had are through them and I will say 
that another kind of another leg of my whole DJ journey came after I started to 
perform live because for one, like the The… the types of the types of hardware 
that they have in the clubs is a little bit different than what I was using at home. 
And just generally, the process of Djing for a crowd, you know, given a certain 
amount of time and whatnot is, is kind of inherently different than me mixing in 
my home studio. So, I will say that, you know, and, of course, like that, that 
process is still ongoing, and there’s still all the time I’ll, I’ll be Djing on a setup 
that I have never seen before. Or it’s like, you know, I have to use a different 
program that I’m normally used to. So basically, learning… learning continues, 
but uh, yeah, so far that’s… that’s kind of been the history. 
 
Speaker 1: Very cool. Definitely have to be adaptable, I guess when you do that? 
 
Speaker 2:   Yeah. Oh, yeah. Okay, so I don’t know if this is going to come up at some point. 
But I’m going to I’m just going to tell you a little bit too about, like, I have a lot 
of projects right. So, I have been streaming. Live streaming on Twitch right and I 
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have a have like a dream, a goal of creating a like mixed reality world like a 
virtual experience essentially, you know, with 3d environment design, 3d 
graphics, 3d modeling, and putting green screens up around my studio where I 
normally stream and also like, I am currently in the production of a, like, a, like an 
entirely mobile wearable DJ system. I’ve already made the first version, but it’s 
basically like, this is another part of the kind of adaptability I guess, which is kind 
of why I brought it up but like. Yeah, I have like, this system in the works where I 
wear the controller, and I wear the speakers and I have like a wearable display. 
So, I don’t even need an outlet or anything. I’m just walking around just Djing so 
that’s like another… another little project and I’m sure that I’m going to have 
more projects to you as time goes on. 
 
Speaker 1: Can you tell me about your performances, I guess just walk me through your last 
performance and tell me a little bit about how it was organized? 
 
Speaker 2: Sure. So, my last performance I played at this event called Bass Therapy in 
Sacramento. And I got in touch with these guys through a kind of production 
lighting stage company who has done work for my DJ collective just the week 
before that I had been playing at our one-year anniversary. So basically, I think, 
so I have like a semi like manager within this within this collective, who kind of 
keeps an ear out for opportunities. And so, for me, I like I like to play very heavy 
types of music so Bass Therapy was kind of perfect. And so, for this one, I would 
say that overall, I’m still kind of just kind of starting to get my foot in the door. 
So, like usually when I play, my time slots are usually like super early on the 
night when there’s like, either like one… one, I’m going to say one to like six 
people. Yeah, well, the previous week I played a pretty primetime slot. But 
basically, this last one that I played, like probably like most of the time there was 
one guy but then towards the end there were a couple more but the stage 
production was awesome. They had you know, lighting controllers and VJs in the 
back we’re controlling the visuals behind me and stuff. So basically, for I would I 
would show up with like my headphones and a USB and then just when the you 
know, when the person right before me is done, then I would go and try to 
transition to whatever the last song they played into whatever I want to play, and 
then I just play my set. Oh yeah, I’ve been I’ve been also trying to keep up with 
my media game, so I’ve been taking around a 360 camera to record at my sets. 
 
Speaker 1: So, um, you’ve been talking about the DJ collective a lot. Can you tell me a little 
bit more about what DJ collectives are and I guess how that works into being a DJ 
and what that entails? 
 
Speaker 2:   Yeah, definitely. So I will say that probably a DJ could be equally if not more 
successful just on their own just through you know, a lot of outreach and stuff, 
which is something that I still am trying to work myself up towards, but like 
basically, this collective that I particularly am in, it’s just kind of like a group of 
friends essentially, but we throw shows like they are pretty well established 
around like Sac State area. So, they have like a partnership with some clubs and 
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venues. So, like basically, pretty much all of the opportunities that I’ve gotten are 
through them. There are a lot of not I don’t know about a lot, but there are 
definitely other collectives in this area as well. Like, for example, the one that I’m 
playing for tonight, they’re called BTO. I don’t know if you’ve heard of Neslow, 
or like, anyone like that. But basically, I guess, there is definitely a strength in 
numbers in terms of, you know, people in the same collective can promote each 
other’s content. And there is also like the opportunity to organize events as well. 
So, I would say that, from what I’ve seen, it can be a good a good, kind of useful 
framework for a DJ to operate within. But I would say that it’s not necessarily 
like, you know, make or break type deal. 
 
Speaker 1: Cool. And so, as we’re moving on to talking about your performances, what type 
of visuals do you use in your performances? And is there a specific type of 
aesthetic that you try to go for? 
 
Speaker 2: That’s good question. So, eventually, I would like to join the ranks of other DJ 
like, like Zomboy, Excision, etc. who are like, you know, Deadmau5, who have 
like a lot of say in their visuals and like, you know, oftentimes they’ll do a lot of 
the 3d modeling and stuff themselves. But at the current moment. So actually in 
the future, like for my streams and stuff, I definitely want to be able to VJ as well 
control visuals and make them too, but right now with the visuals, I’m kind of in 
an exploration type state where I’m looking at a lot of other visual artists, or VJs 
as they’re called, like VJs will couple of make loops and stuff is there a lot of 3d 
designers like B Pole for example, is like one big one, or like this. There’s a lot of 
kind of AR 3d content people now that are getting a lot of attention in the 
industry. But eventually I’d like to go towards those things. But right now, as it 
stands, like I pretty much would just kind of accept whatever the VJ will put on. 
Like, basically though, the one thing that I actually contribute in terms of visuals 
is just like the logo that I made. That’s pretty much just it. Yeah. 
 
Speaker 1: Yeah. Um, I guess can you talk to me a little bit about the logo that you created 
and how you went in establishing that? 
 
Speaker 2: Yeah, definitely. So, I would say that kind of creating the logo was a little bit of 
an extension of the creation of my name. So overall, I wanted something you 
know, to that would really kind of like, I guess, like, put my name to it, you know, 
into stone, you know, like, have something that’s like, something epic, something 
that has meaning something that, you know, really stays in people’s minds. And 
kind of that concept also kind of also transferred to the idea of my logo. So, I 
wanted. Okay, this is this is kind of getting kind of conceptual but like, like for 
Ghloom, right? Like the idea for me is like, it’s kind of rooted in a personal goal 
that I have from music overall, or just from my life in general is like, I want it to 
be something that I’m remembered by, right. Something that’s transcends time, 
right? Something timeless, something epic, right. So basically, like, in terms of 
like the fantastical, kind of like, fictional element of the name, like, the kind of 
concept behind Ghloom is just a little bit like almost like, like the Avatar or 
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something like in Avatar the Last Airbender, it’s like something that’s just like, 
every time there’s always one on the earth or something or it’s kind of like, 
maybe like, something that exists within humanity, like almost like something as 
inherent to us as like, greed or like, or like anger or something like that. It’s… it’s 
something that something that exists across time and it’s not bound to time and 
the kind of direction that I took that in terms of like, the visual aspect of it is that I 
kind of liked the idea of something actually physically carved into stone, like 
something that could have been recreated by humans at an early stage. It could be, 
you know, carved into something now, or in the future, you know, when you 
know, post-apocalyptic, you know, you could still see this symbol. And so 
basically for the OO in Ghloom, I was trying to create a logo that is like a 
scratched-out infinity symbol kind of. Like a modified infinity symbol with two 
diamonds. So basically, I kind of expanded that across the rest of the letters too. 
It’s kind of still in the elementary phase. I still want to make it something that that 
is, I guess something a symbol that is recognizable and but still simple. Like 
something… something like the infinity symbol, for example, which is you know, 
everyone knows what that is.  
 
Speaker 1: Yeah. Cool. Um so I guess how do you go about with your promotional materials 
as well? Or do you have someone else handle that? 
 
Speaker 2: So, I have been pretty much just doing what I like what I think is going to work 
like so that’s pretty much just been like trying to post on Instagram every single 
day. I like downloaded Twitter just like still in the process of like figuring out 
how Twitter works. 
 
Speaker 1: Yeah.  
 
Speaker 2: Like I got a Tik Tok as well. Just kind of like doing doing I also start on a start 
putting videos on YouTube as well like. I had a YouTube before but I hadn’t 
really been making videos. I try to just like sometimes vlog when I go play an 
event or just get content in general like try to get pictures, try to get video. I 
would say overall, I definitely could be doing more especially in terms of 
outreach, because like for a lot of these artists who are successful in music 
industry. Like their Instagram has like 200 followers and like that, like, it doesn’t 
necessarily matter how many people are liking their posts, like, what matters is 
that they’re getting the publicity to the people who matter like the people who are 
signing them and stuff like that, for example.  
 
Speaker 1: Yeah.  
 
Speaker 2:   But so basically, overall right now I’m just kind of like putting in general… 
general work into just growing, growing my brand growing my visibility and 
stuff. But I would say that, like, the biggest thing that I have to improve on is like 
outreach to like promoters, for example, and stuff like that. 
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Speaker 1: And um, let’s see. So how do you, do you have any fans that regularly show up to 
your shows? 
 
Speaker 2: I will say that I have a couple. And it kind of depends because I usually play kind 
of like, pretty scattered locations. Like sometimes I play in SoCal, like, you know, 
probably like seven, eight hour drive away. Sometimes I play In Sacramento, 
which is like, you know, a four hour drive up. So, usually like in a particular area, 
I’ll have people who come in sometimes come specifically for me. And I have 
some people who tune in regularly to my stream. Yeah, for the most part, I would 
say that the fans that I have are like fans were like, yeah, like, we want you to do 
well and stuff, but won’t necessarily go out of their way. Like they, they like the 
fact that they know a DJ and stuff, but they won’t necessarily like you know, click 
on the link that I send them for example.  
 
Speaker 1: Yeah. Um, so for the people that listen to your music and follow you on your 
social media and keep up with things like that, well, in what ways do you try to 
interact with them? Or do you? 
 
Speaker 2:   That’s a good question. So, I will say that most of the time that I will like, you 
know, kind of interact with my fans is like if they if they comment on one of my 
posts. I’ll almost always try to, to comment to that comment. Also, on 
Soundcloud to like, oftentimes, if somebody comments that they, you know, they 
really liked a certain part of the song, I’ll try to tell them what that song is and 
stuff like that, or, you know, kind of engage with them and like that. Instagram as 
well. But that’s pretty normal, like, you know, just, you know, commenting on 
somebody comment on your posts. Other than that, I try to respond to comments 
that people make on my stream. It’s kind of the nature of streaming is a little bit 
more like that, where I can just, you know, talk out loud to what someone said. 
So, I would say that that’s probably like the majority of the interactions that I 
have with fans. 
 
Speaker 1: Um, what about in person? 
 
Speaker 2:   So, uh, oh, yeah, I will say that people who do come to my sets, like, usually, you 
know, I just have like this little crowd, like when I get off stage where everyone’s 
like, you know, everyone’s like, patting me on the back and stuff. And I’m very, 
I’m very appreciative of those people, right? And I try to tell them, you know, I 
try to let it be known that I am very appreciative for them to come out and 
support. You know, in the future, I want to also start to, you know, maybe like 
make branded merch and stuff like that. But yeah, right now, like pretty much I 
just, you know, try to do my best in terms of just like telling people that I 




Speaker 1: Okay. Um, what reaction do you get from the people that you interact with after 
you do interact with them, and does it have any effect on them returning to your 
shows, or just making sure that they’re keeping up with your music? 
 
Speaker 2: I will say that a lot of times, like when I meet somebody after they hear my sets, 
like they are usually pretty surprised, like, they don’t necessarily think that I’d be 
like, super nice person, you know, just like, kind of like goofy type of dude. Like 
so basically, I feel like That kind of thing probably helps me overall just like that 
the people can kind of put a name to my face. And I think that I sorry, I forgot the 
other part of your question. 
 
Speaker 1: Um, sorry. Oh, what was I saying? What type of reaction are you met with and do 
you think it affects... Do you think it affects whether they show up to your 
subsequent shows or? 
 
Speaker 2:   Let me say like, although, like, I don’t necessarily have like a ton of fans, like, I 
will say that I have met some people at shows that I’ve played, who I didn’t know 
before. And like that, come back to watch me and I would imagine that that’s 
probably because of like, that I’m, I try to be you know, super nice. And well, I 
mean, it’s not like I’m trying to be nice. I’m just like, generally very, like, kind of, 
I’m usually very just kind of grateful, right? And just super excited that someone 
liked the music that I was playing. And so, they I would say that yes, overall kind 
of like the interpersonal kind of connection usually would and has kind of caused 
people to come back. 
 
Speaker 1: And so, this will be my last question. What would you do to try to enhance your 
image to your audience? 
 
Speaker 2: Good question. So, I think I think I think just getting on more platforms for one 
like for example, I don’t have a Facebook page right now. Maybe starting to do 
certain kind of certain engagement type strategies like maybe like, competitions 
or giveaways or things like that where, like, you know, trying to entice people to 
interact. I think. Yeah, for example, that giveaways like if I had people tag, tag 
friends in the comments of a post or something like that in order for to a chance 
for giveaway or something like that. Yeah, more platforms. Just also just more 
progress overall and all the things that I have been kind of kind of involved with, 
like, for example, like having a fleshed out like professional logo. I think that that 
that is like one thing that I want to be working towards as well. Like, I think 
physical like, like a business card type deal. Although that’s kind of like an 
outdated concept. I think just generally having giveaways, like things that I can 
give to people where they can see my name around and whatnot, whether it be 
like stickers, maybe bumper stickers, I’m like that like phone… phone cases, 
cheap phone case, something like that. So yeah, like I would say that. Just kind of 
like from a marketing kind of sense, just kind of trying to boost my output and 
just imagining what can engage people a little bit more. Yeah, honestly in terms 
of like my success as a DJ. I’m, I would say the biggest thing that I’m holding in 
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my mind is the production. So, like, I am starting to already try and put work into 
like, you know, outreach and… and you know building my brand and stuff like 
that. But all of that would mean nothing if it weren’t for the core identity of the 
music. So, I’m kind of trying to keep both things in mind but yeah. 
 
 
DJ Interview 2 
 
Speaker 1: And I have a list of questions. So, um, how did you first get into EDM? 
 
Speaker 2:    Oh yeah. So, I first got into EDM when I went to my first festival back in 2015. I  
went to Hangout and had an obsession with Duke Dumont. So yeah, it was really 
the first time I really got exposed to EDM and it just kind of took off from there. 
 
Speaker 1: Why did you decide to go to Hangout in the first place? What drew you to that? 
 
Speaker 2: Um, I think I remember hearing about it. Because they used to be sponsored by  
MTV. So, you know, back in the day, they used to have those Spring Break like 
MTV, like spring break things, and it used to be a Hangout fest. So, I had always 
heard about Hangout, and it’s on the beach. The music festival’s gotta be cool. So, 
yeah, I just decided to go one year. But yeah, it was a lot of fun. Definitely don’t 
regret it. 
 
Speaker 1:  Which artists do you admire then, or which artists do you admire? And why do 
you admire them? 
 
Speaker 2:  I would say I probably admire I don’t know, like every artist always has a really 
cool story. You know. You hear about Rezz who, I think like two years ago, you 
know was attending EDC, you know? And now she’s headlining, you know, so 
it’s really just about like that one song that can really take off for you. So, I mean, 
I think all artists everybody has their own unique story but I wouldn’t say like 
there’s like one specific thing everybody’s like all this. For the most part 
everybody’s story is pretty much the same. You know, same thing with Dr. 
Fresch. Yeah, like Dr. Fresch. He’s also... with stories very similar to you know. 
He’s just kind of grinding it out and then he kind of hit it big and you know, kind 
of make a couple of remixes and kind of had his own style so. I hope that answers 
your question. 
 
Speaker 1:  So, um, I know you don’t produce any music but you do do live sets and when 
you DJ. How would you describe your sound as you’re doing these things?  
 
Speaker 2:   Yeah. My sound. I would describe it as kind of like throwback jams. You know, 
I’ll do, of course, like tech house, like house, but I like to incorporate older 90s, 
early 2000s hip hop, R&B. Songs that I really grew up on and that’s my unique 
sound. But, when you’re coming to see me play, that’s what you’re going to hear. 
That’s what’s unique to me. 
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Speaker 1:  Are there any specific artists that helped influence your sound or helped? 
 
Speaker 2:    That’s a good question. I would say yes. I would say yes. Duke Dumont. When I 
first heard Duke Dumont. He had that really, flowy, driving down in a 
convertible, you know I don’t have much hair but like, when going through your 
hair kind of vibes, but you could just tell that was just unique for him. You know, 
there’s just always... I’m always just been told to be myself, you know, like be 
who you are. And so, I guess in a way that kind of was inspirational.  
 
Speaker 1: How did you come up with your DJ name? What is it reflective?  
 
Speaker 2:    Yeah, so El Gato comes from... it’s a funny story. So, in college. So, my name is 
Kerwin. Not an everyday heard name, so it’s very unique. So, people would 
always butcher it. So, in college my buddy would call me Kerwin the cat. He 
would introduce me to everybody he met as, “Yeah this is my friend Kerwin the 
cat.” And literally had like the whole school calling me that. It was such a 
ridiculous nickname. Um, so when I was kind of like going back and forth on DJ 
names. I was like, you know, DJ Corona Cat things like that. Special K kind of, 
you know, road bounced around all types of names. And then I don’t know, El 
Gato just kind of came out of nowhere. Like I like it. It just kind of stuck. Yeah. 
 
Speaker1: Um, so what do you think that your DJ name really reflects? 
 
Speaker 2:   On me?  
 
Speaker 1: Yeah. 
 
Speaker 2: I think, you know, El Gato. So, my buddy did my logo and it’s kind of like a cool 
cat. You know, cool, calm, collected. Yeah, I think that’s who I am. You know, if 
I screw up or something, I don’t go into a panic. So yeah, I just think that’s kind 
of what it reflects the most. You know, it’s like a cool cat. You know, here’s 
some… some good vibes and yeah. 
 
Speaker 1: What were some of the steps that you took in establishing yourself as a DJ? 
 
Speaker 2: Um, it’s tough, definitely tough. You know, you’ll go around and you could tell 
people all day, like bar owners, bar managers or whatever. You know, like, “Hey, 
I DJ,” but you have to understand they probably hear that probably 20 times a 
day. So just kind of recording mixes, kind of having something, some form of 
proof. So that’s what I would do. I’d record mixes and that’s a powerful tool, you 
know. And then just networking. Just kind of having that exposure to the right set 
of people and you know. My first real like live performance or whatever was at 
a… a place called Clockwork, one of the local bars, Clockwork. It was a few 
years back. I did like a Sunday there. Did kind of like this house set that I thought 
went well, you know. But there was nobody there. Kind of affected me a little bit 
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as I got up and you know, nobody’s here. So, I kind of took some years off and 
then my second like, really live performance was at RDM. The first one which I 
was opening, which deep down inside, you know, I’m prideful person, like, I’m 
better than opening you know, but, like, nobody’s really ever better than opening. 
So, but crushed it then kind of took off from there. You know, word of mouth got 
around and I started getting other gigs and some. So just kind of staying, sticking 
with it, don’t give it up. 
 
Speaker 1: Um, how do you think you distinguish yourself as a DJ from other DJs to people 
who listen to you? 
 
Speaker 2: Um, I’ll say my style. I say something, you know, some DJ has really tried to 
drive home. Like, their individual style, and like, I don’t want to be adaptive. 
Like, I’ll like to say that, you know, like, I can adapt to different environments, 
you know, as a DJ, I need to be somewhere where I need to play top 40 you 
know, like, my, my end goal is, I want to see people dancing. I want people to be 
dancing on people be having fun, like, that’s my end goal. So, I’ll do whatever I 
have to do to get there. 
 
Speaker 1: So just tell me about your performances. Walk me through your last performance. 
How is it organized, things like that?  
 
Speaker 2: Oh, so it’s actually funny. I think, I kind of I threw together that set, like, 
probably the few hours before. I kind of have a general idea of the music I wanted 
to play, but I really threw it together a few hours before and kind of ran through it. 
Yeah, okay, this is good. But I don’t know, like, it’s, I knew the songs I wanted to 
play, you know, were going to be good. And it’s just a matter of just kind of 
putting it together. I really like to like play songs that I feel like people can 
probably connect to or like, you know, they’ll recognize or be like, “Hey, I 
haven’t heard that song a long time.” You know? I threw in the Backstreet Boys 
in there. I thought that was pretty dope. I just try to touch on something that 
everybody can relate to. 
 
Speaker 1:  So, what do you think went well with your performance? And then what do you 
think didn’t go as well as you wanted it to?  
 
Speaker 2: Yeah. It’s kind of like to the naked ear. I think the song selection was really good. 
There was a couple parts were like, when you’re mixing you don’t put words on 
top of words. So, like, kind of towards the end. I kind of got a little sloppy and I 
tried to mix the song in a little early. And it’s kind of words on top of words, but I 
got like five seconds. But it didn’t go as smoothly as I wanted to. I mean, it’s like, 
you know. To everybody else, you know, they just hear this, like, unless it’s just 
like a absolute disaster, you just try to just kind of roll with the punches, but I 
think it overall I thought it was... I thought it was pretty good. 
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Speaker 1: Um, so what type of visuals do you use in your performances? Is there a specific 
aesthetic that you try to go for? And what about in your promotional materials as 
well? 
 
Speaker 2: Yeah. So, um, when I’m promoting, of course, I try to use my logo and include 
that as much as possible is my brand. But as far as like visuals, I don’t think I’m 
there yet. That’s definitely like, I think visuals like make the performance five 
times, you know, I can’t wait to get there. But right now, I think like, you know, 
like, Still Life or Alchemy. They kind of use like the generic programs that 
they’re using. But yeah, like, visuals are so key, like, I don’t know. It’s definitely 
something that I’m intrigued and want to like, learn a lot more about. To kind of 
figure out what style live will be unique for me. That makes sense.  
 
Speaker 1: Yeah. Um, so I guess, since you don’t really have control over the visuals that are 
in your performances, what about with the materials that you promote? Um, I 
guess, on your social media, things like that.  
 
Speaker 2: Um, I mean, I’m like, for me, I’m super supportive. Like, I think that’s definitely 
my biggest, like, strong point, like, you know, I support everybody, like, you 
know. It doesn’t matter how big or little the DJ is. I’ll always be in somebody 
else’s crowd. You know, this is who I am. Yeah, it’s a way to, like, compare notes 
in a way, you know. I like to, see what kind of songs, you know, as DJs we’re 
always stealing songs from one another. Um, but I mean, as far as what I use to 
promote like, I mean, t shirts made, man so I mean, like, you’re constantly giving 
out t shirts to people. Um, this performance at RDM, like, my buddy, had just 
actually bought me for, I guess, kind of like as a Christmas gift. He had made the 
El Gato bomber so that was really cool to have been able to like, kind of bring 
that out for the first song, and performance was pretty cool. So, I think yeah, just 
like kind of, just having a good team around you is probably the biggest thing 
with your promotion. 
 
Speaker 1: Um, so do you have any people who are just constantly at your performances? 
And if so, what do you think draws them to you? Your performances?  
 
Speaker 2: Yeah. I mean, I think it’s like, with anything, you know, people like business, you 
know, people want to buy things from people they like, you know, people support 
their friends. So, I think that’s, the step one. Of course, like your friends are going 
to be there to support you. But then kind of after that, as your name kind of grows, 
you know, people are like, “Oh, like, I’m gonna listen to El Gato. This is like the 
vibe he’s going to bring.” You know, I think that just kind of grows with time. I 
think that is kind of where we’re at now. Is like, you know, people are like, a 
couple RDMs and they’re like, okay, you know, it was good as like, you know, 
this time I was like going from 10 to 11 versus like opening. Yeah, first time 
getting pushed back to kind of like, a prime time. So yeah, I mean, that was really 
cool. And actually, this was the first time that like, almost like all my friends are 
like out of town. So, like, my, like main, like support, like, fan club or whatever, 
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like they weren’t even there So, but to still see like the turnout, like it seemed like 
the crowd was still having a good time. Pretty cool. 
 
Speaker 1: Um, so in what ways do you interact with your audiences or any of your fans? 
 
Speaker 2: Um, it’s always like on the on the fly. I mean, like, I’m definitely a people person. 
So, I mean, when I’m performing like, you know, like, I’m trying to engage 
people. Oh, you know, like, I know what it’s like, throwing my hands up like you 
know, anticipating like, you know, like a drop or something. I’m just trying to, 
like get the crowd into it. Um, and then like, you know, when I’m not performing, 
like, you know, I’m down, like in the crowd, like dancing and talking with people. 
So, I think that’s like the big switch. How to just interact with people. 
 
Speaker 1: Um, do you think that affects the way that your fans and people in the audience 
view you as a performer or? 
 
Speaker 2: Um, yeah, I mean, yeah. Cause there’s, there’s some DJs around Raleigh who do 
not, you know, and people kind of, like, you know, this guy’s kind of full of 
himself, you know, so I mean, like, I’m not, that’s not who I am. So, I mean, 
people personally like to please, you know, everybody like that. Make sure 
everybody’s having a good time. So yeah, I think that’s like what people like, you 
know, do about me. So, yeah. 
 
Speaker 1: Um, so what would you do to enhance your image to your fans, or what would 
you do to I guess, really enhance your brand to them? And what would you try to 
communicate?  
 
Speaker 2:   I think the next step for me is starting to produce my own sound. You know, and I 
think that would be, you know, the best form of communication. You know, it’s 
like, cool, like, yeah, you can remix and like mix other people’s music, but you 
know, just really like kind of producing your own. You know, I think that I think 
that’s like the next step I would take. 
 
Speaker 1: Do you think it’s important for DJs who are mostly just doing live performances? 
Do you think it’s important for them to be producing their own music at some 
point? 
 
Speaker 2: I think if you’re trying to really, like, take it to the next level. You know, like, if 
you want this to be, like, become a career like that’s, yes, the next step. You 
know, there’s some DJ that are just, you know, happy with just making money of 
like, Djing like a bar club every weekend, you know, and that’s just good extra 
side money for them, you know, but if it’s like, like, I want to be a DJ like, yeah, 
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Speaker 1: How did you get into electronic dance music? 
 
Speaker 2:   Well, I didn't really realize it. But back when I was really little, I was listening to 
like, some of my favorite songs I've like, had to look back and rediscover this but 
my dad had these old like CDs like "Rhythm is a Dancer" and um, like, "Be My 
Lover" and like songs, kind of like that, which were kind of like 90s I guess dance 
music, and I really like got into that. And then I guess in middle school, I really 
got into dubstep like a lot of my middle school friends, which is kind of 
embarrassing. And then I kind of took a long - I did a lot of like, listening to pop 
music, but then when I really kind of got committed to EDM was once I went to 
Europe and started partying a lot abroad and going to like a lot of clubs in Croatia.  
And then when I went down, I also spent four months in Singapore. So, I went 
clubbing. They have, like, really good clubs there so I did a lot of clubbing down 
there. And so, like, I really started, like, putting together like kind of at first I was 
like kind of joking like all these like EDM playlists and stuff and like, you know, 
things I remember vaguely that they played in the club a lot, the perform - the 
night before and stuff like that. But then it kind of turned into this thing, like 
where I was actually listening to it a lot. And my friends kind of made fun of me 
because, you know, EDM's not super popular, like it is abroad here. But um, I just 
really got into it that way. And so it was really like through kind of live 
performance and, you know, just like hearing it played in public and other places 
is really how I got into it, but I think I have like a longer connection to like the 
genre from when I was younger. 
 
Speaker 1: Who would you say is your favorite EDM DJ? 
 
Speaker 2:   Probably Marting Garrix. And I would say like, the reason is that one, I saw him 
in concert, and that was like, amazing and like, for me, that's what actually I've 
realized, like a lot of my favorite or all of my like favorite performers or favorite 
artists are people who I have actually ended up going to see right here. 
And the reason is because like, I think, like mainly I just like the way it sounds, 
but I can also like tie it back like how it made me feel when I was like there, so, 
like, that's one reason I really enjoy listening to my, like, club playlist is because, 
you know, it's not like easy listening, but it reminds me of like, when I was out 
like clubbing or doing like, kind of the experience and you know, it's really kind 
of like reliving that. And that's exactly why like Martin Garrix he was like one of 
the biggest concerts I've ever seen one of the biggest names so he had a like 
incredible production. His stage was really cool and you know, music was tuned 
out perfectly. So, I think that's probably why he's my favorite and then why like 
Alan Walker is one of my favorites as well because I saw him in concert and 
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that's like a big relation to like, all my like, favorite things like listen to or things 
I've heard Yeah, 
 
Speaker 1: So, continuing with that, um, so what do you think really sets him apart from 
other DJs that you've seen and what makes him really stand out from those 
people? 
 
Speaker 2: Gotcha. Yeah, um, first of all is like, one thing I really liked about Martin Garrix 
is that he's really young. And he's also Dutch and for some reason I really like the 
Dutch people like I'm learning Dutch right now I have like a lot of Dutch friends 
like Dutch DJs, it's just that they have this like, kind of like thing about them. 
Like that just makes it cool. Like there's, you know, the Netherlands has like a 
big, big, like, footing in EDM and like a music production even like back in the 
90s. And so, like him being a Dutch DJ, just kind of makes it like, cool to me 
personally, I don't know. That seems maybe kind of like, not racist, but like, just 
like, I can't say it's my favorite just because it's Dutch. But like, that definitely 
adds appeal because it's like he's part of something that's like, you know, 
considered like an elite club of like, producers, but also, I like how he, you know, 
produces his own music and he's... he... he doesn't just like stand up there and like 
DJ just like all these like random things like he has something kind of for 
everybody. So, you know, you hear people like hear Martin Garrix songs on the 
radio, whether they realize it or not, you know, he like did a lot of like um feature 
or he had like Dua Lipa feature in songs, um Khalid and stuff like that. And those 
are like pretty like big line names. You can play those on the radio, but 
meanwhile, he also has like great clubs, or like, I guess it'd be I'm trying to think. 
Not like big room maybe or like, very like auditorium or stadium EDM, like for 
big festivals and stuff. It's like very appealing for that. So, he has like things to tie 
it all together. And so, I think that's why I think he was one of my favorite live 
performances as well as just one of my artists in general is because he has like a 
repertoire big enough to like kind of stitch a good performance together. 
 
Speaker 1: What was the last EDM festival or concert that you went to? 
 
Speaker 2: Okay, so on New Year's Eve, I was in Singapore. I was like revisiting and I went 
to Marquee in Singapore which is a big club that they just opened. It's the biggest 
club in Singapore now it houses I think 3500 people and so we were there for 
their New Year's Eve party. And we saw W&W which is another Dutch DJ group. 
Yeah, a lot of people like even my Dutch friends are like who is W&W. And I 
was like, come on guys. So that was more of like a rave trance kind of like house 
kind of situation I guess would be what that falls under. But um you know, they 
were like the headliner of the night others like before all of that they had you 
know, all their like house DJ playing their sets, but they were like the big 
headliner for that. 
 
Speaker 1: Um, so what made you decide to see W&W in particular, like, did you have a lot 
of options to see this around? 
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Speaker 2:   So, first thing was is that like since I was… honestly, this is not a great answer. 
But like, the first thing was while I was scheduling my trip to Singapore, I like, 
going out was like a big part of my study abroad experience. So when I went to go 
back and revisit that also had to be a big part, especially on New Year's, like 
Marquis was one of the first to release like who their headliner was going to be 
and like, it was like a pretty like big name, at least to me. So like, I went ahead 
and bought the tickets there because like tickets really expensive so like they were 
like on the first one. And I'm trying to think like all the other clubs really hadn't 
released anything. And there's another big festival that they do out on a beach in 
Singapore called Siloso Beach Party, but they were really slow to release their 
headliners and their headlines weren't good. Like, I think it was like... I can't 
remember who they had but, like, some years they had like Flume and 
Marshmello and like Galantis and stuff like that. But then like this year, they just 
had these random DJ so I was like, I want to kind of go with who I know the best. 
But yes, it was like the earliness of like the tickets as I was traveling there, from 
so far away, I want to go ahead and get those tickets secured. It was also, like, 
there really didn't end up being any better options. 
 
Speaker 1: So, when you went to see W&W, what did you like the most about the 
performance and what did you like about them as well? 
 
Speaker 2:   Okay, um, I mean, one thing was, I mean, I was in a club, and it was really like 
after I'd been there for a long time. So, like, I don't remember a lot about that 
experience to be honest with you. But you know, one thing that I love, and you 
have a lot of videos I do remember some of it, obviously, but it... First of all, their, 
like, lighting production was really good. So that's one thing that I'm very 
interested in is like lighting, like stage productions, which is why I like EDM 
another reason I really like EDM. So, you could tell like they had... it wasn't just 
like the standard like club life designer, like, they brought in their guy. He had 
like, had all their like scenery up so you really felt like it was like a personal vibe. 
You can usually tell like when in a club, like when the, like, house lighting 
designers run the lights and then like when the DJ like whenever headliners are, 
because the club guys don't really understand like the vibe. You know, the DJs 
that they have never worked with before. Like this, it really like completed the 
atmosphere. Also, just, you know, it was... they're like a really cool group and 
they have like really good rave songs and stuff like that. So, at that point in the 
night, just like the kind of mood of their songs and kind of like their hype as a 
group was like really good that time of night. And so, I remember thinking like, 
this was like the perfect time to roll them out now, because they didn't roll them 
out at midnight. They rolled them out at like 1:45 to, like two o'clock or 
something like that. So, you know, it was, you know. Everyone was kind of to 
that point of the night where we'd been there for a while but everyone's kind of 
like drunk off their ass, like having a good time, but it was like a really good vibe. 
It wasn't like they were opening or kind of like, you know, the timing of the night 
was really good for their performance. And so, I thought that was kind of cool. 
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Speaker 1: So, what do you think sets them apart from other performances that you've seen 
before? Or was there anything in particular that did? 
 
Speaker 2: You know, for them? Honestly, I didn't really see anything that was like super 
spectacular, I guess. I mean, you know, I'm trying to think like, no, not really. I 
mean, they played a pretty typical set. I don't really know anything about DJing. 
So, I can't really like attest to like their live, like, performance skills, like I mean, 
like, I enjoyed the performance, but like, as far as technique goes, I can't critique 
that at all. But no, like, it wasn't anything. Like, it definitely wasn't the best thing 
I've ever like, heard. It wasn't the best performance I'd ever been to like, would I 
go see them again? Probably not. But like, you know, if I had to redo it all over 
again, I would have still gone there to listen to them. And I'm glad that we went. I 
wish that there were like some better DJs there, but they're really in high demand 
on New Year’s, you know, everyone's out. So. 
 
Speaker 1: So how did you find out about that particular performance? Is there a certain place 
that you go to? 
 
Speaker 2:   Yeah. So, for there. Honestly, I knew I kind of had a couple clubs in mind that I 
wanted to go to for New Years. And so, it was like the Siloso Beach Party, which 
that's like a beach club in Singapore on an island. Then there's like a, there's club 
Zouk, which is what used to be the biggest before they built the other one 
Marquis. And I've gone there a lot when I was on exchange. Now that's a big club. 
It's been there for like 20 something years. And then there's Marquis which I 
hadn't been to yet. I really wanted to go and they're kind of an international brand 
so I knew they'd probably pull in somebody pretty good. So, I just kind of like 
kept a watch on those three things. It's a small island so there's only like so many 
things happening, but like I knew like even before I went like when I bought my 
plane tickets back in the day that like they were going to have some big DJ come 
in to one of those three places so. It's just kind of just like knowing where to look. 
For here, I find like in the US, I find it like kind of typical. I use like Songkick, I 
guess to find out what people are touring, but you know, being in the Raleigh-
Charlotte areas, it's kind of like a dead spot for these kind of performers. So, 
there's not really much going on. There's not really many clubs in North Carolina 
so. But yeah, I use Songkick like that's how I found the Alan Walker concert, was 
through Songkick. Yeah, I think Steve Aoiki's coming sometime in March or 
April or something like that. That's how I found out on Songkick. 
 
Speaker 1: Well, um, so how would you say your experience differs between listening to 
music at home and actually seeing the DJ live? 
 
Speaker 2:   Yeah, so I definitely, like, I would say that 90% of what I listen to at home, I 
didn't listen to it before I heard it live. So, especially going to clubs, and this is 
kind of what I was trying to explain to a friend earlier. When you go to like a lot 
of clubs, you start, like, there's songs that you hear over and over and over again. 
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And you may not really know what the song is, but like you, like if I hear it in like 
a...in like a random playlist on like Spotify, I'm like, "Oh shoot, I've heard that 
song like 400 times" and then I kind of add it to the playlist, right. And I'll do 
something, or I'll like, I'll do something really lame and I'll SoundHound this or 
like Shazam the song in a club or something like that. But like I... almost all the 
EDM I listened to is like purely like pretty much all based on what I heard live. 
Or, yeah, I guess it's really like when I vibe with it the most is when I hear it live 
and honestly like, for example like Martin Garrix. I'm going to be honest with you 
before like I saw that he was coming to F1 which is where I saw him, the festival 
where I saw him at. I didn't really like exactly know who he was. I listen to his 
music I was like this guy's performance isn't going to be that good and I went and 
saw it live and I was like, "Oh my God. I love this. This is so amazing," and I 
added all this stuff because then you kind of like know like, it's kind of hard to 
imagine the vibe when you haven't like experienced it or like when you're 
listening to it by yourself at home, but like when you're there hearing it live, it 
completely changes it and make songs way cooler. And then you can kind of like 
put yourself there when you listen to it. So, like I said, the vast majority of my 
music I pretty much have got that I listen to at home, I get from you know live 
performances at clubs or concerts or festivals. 
 
Speaker 1: So besides for the music, what draws you to these shows? 
 
Speaker 2:   Yeah, like I mentioned before I'm really into like light design. So, it's kind of like 
a, like a weird obsession of mine like I'm really interested. Like I have like a 
bunch of light designers that I follow on Instagram. I actually follow more light 
designers than EDM artists. Like to these guys who tour and set up all these like 
big like, sets and you know, a lot of people in the music industry they kind of 
stick their nose at that and they call them flash and dashes in kind of the industry 
which is like, you know, when you have like a Marshmello or something, right, 
and Martin Garrix, they have these massive sets, like they have the music that 
they can play, you know, I guess a trained ear maybe if you're looking at 
technique or, I don't know, someone who knows more about music, how it used to 
be, they may say like that's kind of cheap and all they do is they set up a big set 
with a bunch of lights and lasers and everyone has a great time. You know, I don't 
see it like that. I see it like it's really cool. I really like the bigness of the 
productions. I like how they just like it's kind of unreal. And same thing with like, 
goes with clubs. Like when I go travel, I've traveled all over the world. I've been 
to like a lot of clubs and one thing that I look at when I go it's like, what kind of 
system do they have, like what's something like is the production there going to 
be good. It's not just about, like who's playing music and the music they're 
playing, it's about like the lighting and then also the sound system if it's indoors 






Speaker 1: Alright, so why… how did you get into EDM? 
 
Speaker 2:   Okay, so I got into EDM pretty, I've been into EDM my whole life pretty much. 
My mom used to play EDM in the car like 90s EDM, and I guess that resonated 
with me. And now that I'm older, I found a culture of other Asian Americans who 
listen to EDM and find solitude in being a part of the community. So that's why I 
really enjoy EDM. 
 
Speaker 1: Who is your favorite EDM DJ? 
 
Speaker 2:   Who'd I say? Moksi, Tchami and MK. 
 
Speaker 1: Why are they your favorites? 
 
Speaker 2:   Because they play house music. I really love house music and they have unique 
sounds and they know what they're about it sou - it has, like, a melody to it, but 
it's also a good time. So, I don't want to be, it's not too sad. It's not too like, heavy. 
It's just the perfect amount of music for me. 
 
Speaker 1: What sets them apart from other DJs that you listen to? 
 
Speaker 2:   They had their unique sound and they know what they're about. So, when I listen 
to any of their music I'll be like, that's that DJ because they, they have that distinct 
sound that they always do. But they do also. They also do variations of music. 
They try to branch out, but at the end of the day, they know what they're about so 
 
Speaker 1: So, does your favorite um listening DJ like differ from your favorite live 
performer?  
 
Speaker 2: Yes. So, the - Tchami and Moksi, I've seen them both live, and they sound just as 
good if not better than their individual tracks that I hear on uh on Spotify. MK, I 
haven't seen yet but i will be seeing him this year hopefully he sounds good. And 
honestly, it depends on the DJ. I've seen DJs who are really good, who have 
released really good music, but then when you hear them live, it's like, oh, this is 
trash, but then it also goes the other way. So, it just depends on the artist.  
 
Speaker 1: What was the last EDM festival or concert that you went to? 
 
Speaker 2:   Decadence Arizona.  
 
Speaker 1: So, besides for the music why did you decide to attend this festival in particular?  
 
Speaker 2:   Besides the music - the vibe, the state, I had never been to Arizona outside of a 
layover - Airport layover, so I'd said I figured this would be a good time to check 
it out. And the lineup was amazing. And I also am friends with some people on 
Instagram who live in Arizona. I knew they were going to be there so I was 
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excited to meet them and dance with them, make new friends and connections. 
Yeah, um. 
 
Speaker 1: So besides for the music, what draws you to music festivals in general. So how do 
you decide what music festival you're going to go to and things like that?  
 
Speaker 2:   Well, it's mainly the lineup like the music has to good. I've already been to 
festivals where like, like it's EDM, but it's not what I like so definitely music's 
number one thing. But aside from that I also go for the vibe like, if I, if I know my 
friends are going to be there then I'll - I'll go even if the music's not good, at least 
my friends will be there and I'll have a good time. Also meeting new people, just 
enjoying my time there. It's not all about planning a schedule and going from, you 
have to be at this set at this time, and another set at this time it's just go with the 
flow. Enjoy what's there. Be in the moment.  
 
Speaker 1: So how did you find out about Decadence Arizona?  
 
Speaker 2:   I found out about it through Facebook. So, I'm on a big group called Subtle Asian 
Ravers and they post a lot of events that are going on. EDM events throughout the 
world and I saw that the lineup was amazing. And so, I took a look at it, look at it 
budgeted out and boom.  
 
Speaker 1: How does your experience differ between listening to music at home and actually 
seeing the DJ live? 
 
Speaker 2:   Oh, my goodness at home, it's just you're there with the music and it goes. It's just 
there to make you feel better in your day. But when you're doing a live, it's like 
you become a part of the music. It's a completely different feeling. And then 
you're surrounded by people who are into it. And just a relaxed atmosphere. If 
you were just there for a good time, it makes a whole lot of difference.  
 
Speaker 1: Um, how do you think the DJ is able to accomplish this atmosphere that you 
talked about? 
 
Speaker 2:   I don't necessarily think it's all the DJ is definitely people who put together the 
venue like that it all it all comes together a DJ's part of it, but you got to 
understand the people who do the lighting, there's people who set up the venue, 
there's people who clean the venue. There's people who do the background. What 
is it called? The visual. Yeah, the visuals like it comes together. But at the end of 
day of course, it's all about the music, like you could, I could show it to a dark 





Speaker 1: How'd you get into EDM? 
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Speaker 2: I got into EDM through a friend back in 2016. He just showed me a few artists 
that I wasn't familiar because I used to listen to a lot of alternative and rock and he 
showed me to Odesza and that all kind of precipitated into me liking different 
genres. 
 
Speaker 1: Who's your favorite EDM DJ? 
 
Speaker 2:   At the moment? I have a few in rotation. One of them being Nora En Pure, Chris 
Lake. Valentino Khan. Yes them. 
 
Speaker 1: Why are they your favorite DJs? 
 
Speaker 2:   I like them because they first of all, they play house or some variation of house. 
And their sound is their sound differs a little bit so their mood is can either be like 
nice and calm or very heavy and like dancy, danceable, so it's like things that will 
get me. They'll get me throughout the day. 
 
Speaker 1: What do you think sets them apart from other DJs that you listen to? 
 
Speaker 2:   Um, I, it's their sound is very, very unique. I don't think I've heard... I know of 
many DJs that play very that that's surround their sound around a specific type of 
musics and they're very consistent with what they put up. 
 
Speaker 1: Does your favorite EDM listening DJ differ from your favorite live performer? 
 
Speaker 2:   Not really. I feel like I'm very loyal to the producers that that DJ so whenever I 
know of, of some artists that are going to be playing live I like giving my interest 
more towards the, the ones that I'm more familiar with. 
 
Speaker 1: And what was the last EDM festival or concert that you went to  
 
Speaker 2:   Decadence Arizona.  
 
Speaker 1: So besides for the music, why did you decide to attend this festival in particular? 
 
Speaker 2:   Um, it was mainly the lineup, a bunch of my friends showed me the lineup for this 
festival and I was very interested in it. 
 
Speaker 1: Um so excluding the music, what draws you to festivals in particular? Or in 
general? 
 
Speaker 2:   I'd say that the culture is the thing that draws me the most people would seem to 
be everyone. Every single festival or music event that I've gone to everyone's 
been pretty friendly, pretty open, and we all take care of each other. And it's the 
vibes people are really, really, really cool. 
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Speaker 1: How did you find out about Decadence Arizona? 
 
Speaker 2:   Through my friends, they were... We were trying to figure out what... what we 
were going to do for New Year's and they told me about it and I was all, and I was 
really into all the artists who were going to be playing. 
 
Speaker 1: How does your experience differ between listening to music at home versus 
actually seeing the DJ live?  
 
Speaker 2:   Sorry? 
 
Speaker 1: How does your experience differ between listening to the music at home versus 
seeing the DJ live? 
 
Speaker 2:   Well at home I... I'd say that I listen to... my experience is more like relaxing 
because I want to get stuff done so I listen... I put on more relaxing, tunes, 
relaxing, relaxing house and when I want to go to see an artist live I want to go 





Speaker 1: Okay, so um, first tell me about how you got into EDM.  
 
Speaker 2:   Sure. So, I would say like it definitely originated in middle school. There was this 
guy who I ended up like dating later in high school, but he like sent me a playlist 
and he was just kind of showing me this music that he was into. And I was like, 
totally taken aback. I didn't realize like, that genre existed and he had also like, 
been to an Excision concert, which was like, and he was like, hyping that up a lot. 
He was like, yeah, it's like this really crazy experience. And I think what like 
really got me into it was like, how it's different from like, pop or like music you 
hear on the radio, it's more of like an immersive kind of experience and you like, 
feel different things. Yeah.  
 
Speaker 1: Who is your favorite EDM DJ, and just tell me why? 
 
Speaker 2: Yeah, so I would definitely say Odesza is like my favorite EDM duo. They are so 
theatrical. Like with their music, like they use a lot of like, it's some of their stuff 
is like more chill, but they also have like really intense music and I would just 
best describe it as like dramatic and theatrical. And their sets like go along with it 
as well. There's, it's just, like, really like kind of a moving experience and they 
have like a lot of different vocalists who like come on. It's just very like, I don't 
know, peaceful and like, you feel like… like a real like sense of community. I feel 
like yeah, it just sounds different from like everybody else. And I've heard it 
described as like EDM for people who don't like EDM. So, yeah, they're amazing.  
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Speaker 1: Um, so going off of that, what do you think sets them apart from other DJs that 
you've heard or seen?  
 
Speaker 2:   I think they just have a really unique sound. Because it's, it's like, like, like a 
movie soundtrack. It's not... it doesn't seem too surface level… it seems like 
everything has like a deeper meaning and they have the songs that actually do 
have lyrics are like lyrics about like really like intense things. It's not just like 
party kind of vibes, but it's like really like emotional stuff. And I just feel like it's 
so... there's so much effort that goes into it and a lot of their stuff is live music 
too. Like at their shows they have like, live like brass they have like a trumpet like 
trombones and they have, probably most known for their drum line. Like every 
show they have this like drum line is like really cool and they'll like, the drums 
are like a big part of all this. Honestly, like toss their sticks around and like they 
like wear like hoods and they do like tricks with the drums. So, it's just a very like 
immersive, theatrical. Like you're not just listening to music, you're like watching 
a performance, which is really cool.  
 
Speaker 1: Okay. Um, would you also say that they're your favorite live performers?  
 
Speaker 2:   Yeah, yes. Okay. Yeah, definitely.  
 
Speaker 1: And what was the last EDM festival or concert that you went to? 
 
Speaker 2:   Um, it wasn't like EDM specifically, but I would say the last thing I went to was 
Bonnaroo all the way back in June. Yeah.  
 
Speaker 1: Okay, so um, besides the music why did you decide to attend this festival in 
particular?  
 
Speaker 2: So, I had gone... so the first festival I went to was like a little bit of like a smaller 
scale kind of festival. And I had just like heard a lot of stuff about Bonnaroo. It's 
kind of like up there as like one of like the top festivals that like people like to go 
to and I was like, attracted to the camping aspect of it and that part seemed like 
really unique. So, it was just like talking to friends and hearing about their 
experience. And the lineup also convinced me because Odesza was going through 
that and I was like, I had a feeling they would go because they had been like kind 
of all over the place. I was like, well, they're definitely going to be on the line up 
but seeing them confirmed on the line up made me like absolutely go.  
 
Speaker 1: Um, so besides for the music, what draws you to music festivals or concerts in 
general?  
 
Speaker 2:   I like being surrounded by other people who are interested in the same music as 
me. And I feel like at school and just like in my daily life it's so few people who 
actually like have the same music taste as me or who like enjoy like listening to 
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EDM, like literally all my friends... like none of my friends like it they call it beep 
boop music and so they'll just like make fun of me so I could never like take the 
aux. I can never like play it. It's just stuff that I like do with my private life. So, to 
be like at a festival where like everybody's like jumping around and like 
everybody's having a good time and they're all there obsessing over the same 
artists is a really cool feeling. Yeah, yeah.  
 
Speaker 1: And um so when you went to Bonnaroo how did you initially find out about it? 
 
Speaker 2:   Initially, I think just kind of like word of mouth and like hearing other people like 
it. Either in my circle or like, in a circle like connected to that hearing about that.  
 
Speaker 1: Okay. And how would you say that your experience differs between listening to 
music at home versus seeing the DJ live?  
 
Speaker 2:   I'm seeing the DJ live, I would. I really like how you can like feel it. The music is 
so loud you actually physically feel it. And just like knowing that, like you're 
surrounded by a bunch of people you feel much more comfortable like kind of 
like letting loose and like having a good time. So, I actually feel like I can like 
dance around or like jump around and stuff and like, if I'm like at home, I'm going 





Speaker 1: So, can you tell me first about how you got into EDM? 
 
Speaker 2:   I told you or as I kind of told you already I liked a lot of the dance pop scene, I 
would say around between 2010, 11, 12-ish. I like songs such as Flo Rider's 
"Good Feeling" other songs by him, David Guetta's album "Nothing but The 
Beat" was one of my favorites. "Club Can't Handle Me Right Now" by Flo Rider, 
songs like that. Pitbull and all that stuff because everything had like, a fast beat 
you know, 126, 128 BPM was big around then. Played it all across...it was, and 
then I started kind of looking up on YouTube like, you know, started coming 
across remixes of these songs by DJ such as you know, Afrojack and Avicii. And 
other I guess well known guys. We started getting into the growth I think in the 
commercialization that EDM was going about during that time, and it kind of led 
me to Swedish House Mafia, and that really started my big passion for EDM. And 
from there I kind of just grew to different guys like Dimitri Vegas and Like Mike 
and then it was Hardwell for a while and now it's Armin so it's it's spread it spread 
that way. Yeah. 
 
Speaker 1: Um, how would you say you first got exposed to EDM throughout that whole, 
while you were in this 
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Speaker 2:   Process? It's a tough question. It's because it's it's just it was so over time. I would 
say starting high school, maybe around ninth grade, I started listening to live sets. 
And I was just really interested to have DJs I guess connected songs and found 
remakes and bootlegs and all that type of stuff. So, I didn't really necessarily learn 
it from looking at Spotify or playlists, so to speak. I was really, I learned it kind of 
by familiarizing myself with different festivals, like Tomorrowland was one of 
my first favorite ones, Ultra and I just listened to DJs and whoever sets for most 
appealing to me I, I started listening to them. 
 
Speaker 1: Um, who would you say your favorite EDM DJ is right now? 
 
Speaker 2:   Armin Van Buuren no doubt. 
 
Speaker 1: Um, so why do you, why is he your current favorite? 
 
Speaker 2:   He is my favorite because he is able to stick true to his roots, I think, which is 
trance and different types of trance, but he's also able to while he does that, and he 
maintains that fan base. He's also able to expand such as in his recent album 
"Balance", he's able to experiment with new styles, and he's able to do all kinds of 
different stuff and it's like, still like really good music. And for some in he's just 
able to, I feel like maintain consistent sound across all the different genres that he 
produces. And his music is just really, you know, happy and uplifting and he's an 
amazing person, too.  
 
Speaker 1: Um, can you go into a little bit more when you say he's an amazing person? 
 
Speaker 2: Yes. Oh, He, he is very poised and very, I think, he knows exactly... He has a lot 
of integrity and good character, I think. I'm not saying other DJs don't have that. I 
think he he's just been around for a really long time. And when I think of him, I 
think of just like, it's like a type of music that I feel like I can just turn to, like, 
whenever I'm feeling a certain way. Whether it's happy or sad, or whatever's 
going on in life, I just think of him and how he I guess he's been through those 
kind of things throughout his career. Again, not that other DJs don't have that, I 
just I find that true mostly in him. And I feel, I guess, trance itself, just with its 
emotion and its uplifting nature has just helped me be more in tune with who I am 
and who I who I want to be. Whereas whereas I feel like in other genres, I feel 
like I've had to conform a little bit more and have to like, you know, get myself 
into it more and trance just kind of naturally was a part of me. 
 
Speaker 1: Okay, so you say that with trance so um you say with trance it was more natural 
for you to listen to it whereas with others you had to kind of listen to it more in 
order to get into it is that what you're...? 
 
Speaker 2:   Um I would just say, I guess I just started listening to trance. I mean, I would say 
about two years ago just because I wanted something different that I can use in 
my running playlist by running DJ sets. And I listened to one of I think it was 
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Armin's set from like two or three years ago, and I just like, I was so hooked on it. 
And I started listening to his other sessions like, oh my God, I can't believe that 
only right now I'm finally realizing who this guy is. He's been around for what, 22 
years now with his radio show, and I don't know I guess I'm still trying to figure 
that out. It's really more about the emotion though in the end the maybe the 
connection to classical music because I'm a music major too. I study a lot of 
classical music. So, all these beautiful melodies and harmonies kind of coming 
together. Yeah, whereas I think big room house DJs, just kind of think about the 
festival and they think about the fans and the drugs and the drinks. And again, that 
music is good. Like, it's catchy. It's really good music, but I think trance just has 
more of a heartfelt kind of passion in it.  
 
Speaker 1: Okay. So, bringing it back to Armin Van Buuren, what do you think sets him 
apart from other DJs that you've seen? 
 
Speaker 2:   Sure. I think he enjoys what he does. And I feel like he he, I'm trying to think 
back some of the interviews I've watched of him. He's he knows like, I guess the 
integrity and the type of way that DJs should be doing things. Like for example, 
I've often seen him talk about not feeling he needs to please the fans all the time. 
Not really being all about drugs and drinks and those kinds of things. And just 
being very, very poised and humble. Being able to do what he wants, but also be 
open to what other people want. Because I feel like other DJs are kind of just stick 
to their own sound and stick to what their fans want, stuff like that he has a very 
open mind. 
 
Speaker 1: How do you think he translates these emotions that he says he tries to encapsulate 
into his music and what he presents for his fans? 
 
Speaker 2:   I think he produces a song and each song behind it has a certain purpose and it has 
a certain emotion or type of idea that it wants to impart onto the listener. I think a 
good example of a song is, and again I haven't necessarily thought about some of 
these things. I would have to really listen back to back to some of the from the 
outside, but I would say a song such as "Just the Way You Are", which was 
released about two years ago. You know, he said specifically at a festival, you 
know, this song should be about being who you are. Songs such as "Lonely for 
You" recently could be about relationships, like each song has a specific meaning 
and a lot of the songs really have lyrics. Like the song "Cosmos" for example 
songs with Alexander Badoi was a tribute to his Romanian fans. Or "Million 
Voices" is about the fans and "Balance" has this theme about balancing in life and 
balancing between genres. He just has a very established mindset about the 
different emotions he wants to impart, but yet he's able to use that and do it in so 
many different ways. And I think a lot of house DJs I mean, of course, we love 
deep house and all that stuff. But you know that you're not going to come out of 
the house DJ set necessarily like feeling some sort of emotion. You just going to 
feel like okay, this was a good beat, doesn't really have words. Whereas lot of 
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trance songs have words. Of course, some don't. But, you know, it's always got 
emotion. 
 
Speaker 1: Um, so, I guess, would you say he's your favorite producer or DJ?  
 
Speaker 2:   That's a great question. Um, that's a very good question, actually, uh, I would say 
I've really kind of just only been listening to him right now. I guess I in a way, 
I've kind of shunned a few other DJs out. Because I feel like, like I said earlier, I 
feel like he's the one guy who really helps me feel close to who I am. So, in a way 
it actually it's, it's, I've maybe this is not necessarily a good thing, but to me, it's 
just, I'm very true to myself and I have very strong values and what I believe, and 
I think that his music and his just his… his very direct personality, and what he 
wants just helps me live into that. So, I guess I'm not sure I really have an answer 
to that question. Maybe I would say a DJ, just because it's the most music I've 
mainly listened to. But I mean, I love what he produces to I mean, he's a great 
producer, and he talks about how he produced this too. So that's a tough question. 
I'd say maybe about just a little bit more as a DJ  
 
Speaker 1: Okay. Um, so what did you, what was the last festival or concert you went to? 
 
Speaker 2:   It was a concert of his in Raleigh about two weeks ago.  
 
Speaker 1: Um so why did you decide to see him? 
 
Speaker 2: Oh, that's a given. I mean the fact that he, a guy that famous I mean is coming 
here, is coming to Raleigh and… and he chose Raleigh. I mean that's just 
amazing. I mean not a lot of people this this is this is actually something very 
important. Not a lot of people around here really know about that type of music 
and i mean i i actually put on the Facebook page for my class about that event that 
come see the legendary trance DJ Armin Van Buuren, of course nobody 
responded because nobody really knows who that is. But yet if you're dancing at 
like a frat party and I play one of his songs you know, no one's going to know it's 
him but they're going to love the music. I just really chose it because I wanted to 
meet him. I just wanted to see him for myself and like, and just see the legend 
himself self, I guess and just be like, it made me feel ever so more closer to him 
and to who I am. It's just like, this is my guy. I mean, there's no I'm going to stick 
with him forever. 
 
Speaker 1: Okay. Um, so what did you like most about seeing him? 
 
Speaker 2:   What I like most about seeing him? How he's very happy on the stage. He's 
always smiling. He's always getting the fans happy. He really sustains the energy. 
He's not really feeling like he's having to work so hard. And he just creates such a 
positive vibe in everybody and he's able to actually perform well, he's able to be 
funny. And he's also able to be very grateful for his fans and stuff like that. Just a 
very, very positive experience. 
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Speaker 1: Um, so when you're watching him, how did he translate those emotions across to 
you? You said that he was very grateful for his fans and that he, you know. 
 
Speaker 2:   Yes. Um, he said, I think at the end of the show, he said, this is one of the best 
crowds of his tour. When you know he's always if you if you've seen his sets 
before, he's always clapping. He always has his hands up. I love when he has his 
hands up. It's like, it's like it's like almost like meditating but it's like energy too. 
So, he's trying to get the crowd going. And that's just like it's not like other DJs 
are doing so much other stuff like always talking and all the stuff that's all he 
needs to do is just do this or do this or do this. I mean, and then the crowds into it. 
He doesn't, that's all you need to do. It's simple.  
 
Speaker 1: Yeah. Um, have you seen other DJs live as well? 
 
Speaker 2:   Have I seen another DJ live as well? Not any festival, major festival DJs, I don't 
know if this really applies. But my girlfriend and I went to a running music 
festival in August in Cary. It's called Night Nation. You ever heard of that before? 
Of course, those guys weren't headliners. But wow, that was an amazing 
experience. Of course, it was not trance by any means, but those guys were really, 
really good. And they had some pretty good energy too. But it pairs nothing 
compared to Armin. 
 
Speaker 1: Yeah. So, when you were attending the running festival versus seeing Armin, 
what differences did you see? And what do you think set Armin Van Buuren apart 
from the other DJs that you saw at the festival? 
 
Speaker 2:   I think other people at the festival I think there was. I think on it's also the type of 
people who I saw at the Armin concert that were really friendly, and they're just 
there for the music and there for like, the enjoyment of the music, whereas I feel 
like the people at the Night Nation thing where they're more for the run, and they 
were more for the thrill. And I mean, that's fun. I was there for the thrill too. I had 
a great time. I mean, it was an amazing experience. And I would 100% do it 
again. And I'm not, not… not shunning that at all, by any means. But I think I 
kind of like what I said about the comparison between trance and house. It's just 
more for the emotion, more about the heart and soul, and more about the care. So 
yeah. 
 
Speaker 1: Um, how did you find out about Armin Van Buuren playing in Raleigh? 
 
Speaker 2:   It just popped up on my Facebook feed. Okay, yeah. 
 
Speaker 1: So, you didn't actively search for anything that he was doing or anything like that?  
 
Speaker 2:   Oh, well, I mean, I'm always looking at his Facebook page every day to see what 
he's up to or to see what his tours are. And then um, I, I, I think it was either that 
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or I just randomly searched his name and then put Raleigh next to it and then it 
and then I came across the event, either one of those ways. I was in class and I 
came across with it. Like, I started breathing really hard, like, you know, there's 
no way this is happening. Yeah, it was real. 
 
Speaker 1: How would you say your experience differs between listening to the music at 
home versus actually seeing a DJ live? 
 
Speaker 2:   Well, this past experience was, was, was… it was different because you know it 
was so loud, and the bass was so heavy, so it was almost hard to hear a lot of it. 
But then the thrill of actually seeing him live and that type of deal is so it's like it's 
takes the music to a whole other dimension when you see it real. Yeah. 
Whereas… whereas, at home you're just kind of only imagining you're going off 
of the sets you've watched your listen to, so it was just so like real it's like, oh my 
god, it's like you can never fully fathom it. 
 
Speaker 1: Can you explain what you mean by it felt real while simultaneously not being able 
to fathom it?  
 
Speaker 2:   It's like it's, you know, like when you see someone like you, you really inspired 
by or like an icon or something, you see them in person. And it's like, is this 
actually, is this actually happening? This is not a dream or anything. This is 
actually happening in front of my own eyes. Like live and not like, you know, 
behind the screen or in a cartoon or anything like that. It's just like, I don't know, I 
guess I don't really know how to explain it. It's, it's just it's a very special feeling 





Speaker 1: Okay, so I'm going to go ahead and get started on recording. Okay so, um, first 
you told me how you. Sorry. Um, can you first tell me how you got into EDM? 
 
Speaker 2:   So, the very first EDM song I ever heard was actually in sixth grade. It was 
"Animals" by Martin Garrix, and I just fell in love with it. But no one in my 
school like really enjoyed it to the same degree I did unless it come on at the 
school dance. So, I didn't really like let it blossom till I got to college and realized 
there were a bunch of other people who like really enjoyed going the same like 
concerts and raves and festivals as me. So, I would say like, it really blossomed, 
because I was able to express it more when I got to college. 
 
Speaker 1: Um, so who is your favorite EDM DJ? 
 
Speaker 2:  My favorite DJ is Martin Garrix. 
 
Speaker 1: Um, can you tell me why? 
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Speaker 2:   In general, like I said he was the first one I ever heard, but his music is just. He 
can play beats that are very hard, but he also has songs with lyrics that like just 
really speak to you. And like either pull your heartstrings and just like really make 
you think, or just make you want to like scream the lyrics. It's like I personally 
have like a rule like I won't listen to him when I'm sad, because as he said like his 
only goal with his music is like to make people happy and like help them feel 
better 
 
Speaker 1: Super interesting. Um, so what do you think sets him apart from other DJs? 
 
Speaker 2: I think, unlike other DJs, Garrix is a little bit more involved with his fans on 
social media, whereas for example on Fisher, you see him doing like a bunch of 
crazy things that he posts about where it's like Garrix is like mostly about like his 
personal life so he'll post about like working out with his friends or just DJing 
with his friends, and he'll be like, hey, like I'm having a secret show pop up here 
so he's really into communicating with his fans. And like just like the world in 
general about what he's doing, not just like with his music but like, just with his 
life and what he enjoys. 
 
Speaker 1: So, um where does he communicate that to his fans? What social media, I guess, 
does he use for that? 
 
Speaker 2:   Definitely more on Instagram like using his Instagram story, but anything he also 
like writes out on a picture he'll write on Twitter, but mainly on Instagram. 
 
Speaker 1: And um, can you also elaborate more with what you meant by Fisher, just doing 
crazy stuff? 
 
Speaker 2:   Yeah so Fisher he's another EDM artists and he's from Australia, and he recently 
got married so he posted almost his entire bachelor party on there, but in general 
that man has posted things just about jumping off cliffs and deep-sea diving and 
everything else it's more like about what he's doing. He's never really posted 
about his music, as much as Garrix has. It's just like, I'm Fisher. This is my 
signature thing that I do when I perform and I do crazy things. 
 
Speaker 1: So, do you think, do you think that puts him at, I guess, a disadvantage in 
comparison to Martin Garrix who posts more about his music? 
 
Speaker 2: I think it does in the sense like it might connect with his fans like to say like he's 
like a really cool guy, but it doesn't really like let them know that like, like I have 
no idea if he's working on anything new or if he plans to. What he's doing? So, I 
think like what Garrix does with his social media platform is let people know 
what he's doing like not just a piece but kind of everything just let them know like 
hey I'm still here like. Don't think I just like haven't released a song in like four 
months and went off the grid.  
 109 
 
Speaker 1: Okay. Awesome. Thank you. Um, so does your favorite um like listening DJ 
differ from your favorite live DJ performer? 
 
Speaker 2:   I think so, yes. I really like Garrix live I've seen him four times live. Three times 
at a festival and once live at a club. And my, my favorite listening DJ is probably 
going to be Zedd. Like I saw him in Raleigh when he did the Orbit so that part of 
the show was really cool but when I saw him at Ultra like it was really fun and 
like I got to hear "Clarity", which I've been waiting for since the seventh grade, 
but I think I enjoy listening to his music more like on my own like with my 
friends. And just like a, like a party setting or study setting just like you know we 
see them onto it. 
 
Speaker 1: So just to clarify it Martin Garrix is your favorite live performer, and then Zedd is 
your favorite of listening DJ? Okay, can you explain to me why those two differ? 
 
Speaker 2:   So, during the shows like Garrix's like again he like speaks more with his fans, it's 
not just like, hey, Chapel Hill what's up and that's all he says it's just like, I miss 
you guys like this is a brand-new song that I have live. And when I saw him at a 
smaller stage he brought out like a bunch of different artists from his record and 
like introduced them and explained what they were doing. Whereas Zedd, like, it's 
really just him when he does his things and when he performs it's just like, hey, 
and he mixes a bunch of things he doesn't like announce what he's about to play 
or anything like that or if anything's new, and he might just be like sing along 
with me. So, as opposed to like listening to Zedd like, there are there's like 
minimal words that he says but like it's just like the music is very like upbeat so it 
gets me more into, like, the tune of listening and like seeing them live was. 
 
Speaker 1: Okay and what was the last EDM festival or concert that you went to? 
 
Speaker 2:   Concert, because that was most recent. The last time I went to was Nicky Romero 
and Timmy Trumpet at Echostage. 
 
Speaker 1: Um, so besides for the music itself, why did you decide to attend that concert? 
 
Speaker 2: So, the venue in DC, Echostage, it's always been on my concert bucket list. The 
first time I went was back in October and I absolutely loved it. It's considered like 
the number one club in the US and like probably three or four worldwide so that's, 
that was one thing that like interested me. And when I went to see it I was 
extremely impressed. The venue is huge. It's kind of like a warehouse but it's like 
a nice warehouse. It's huge. The stage is huge. There's enough standing room 
along with like bars on the side. And there's an upper level like if you have VIP, 
but just in general what attracted me was just like, how many people, they're able 
to bring in like just for one person, especially like they have like a lot of EDM 
artists come in and not just that but they, I think when I was up there the concept 
after that was Trippy Red. So, they bring in like a bunch of different people. And 
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it's also super interactive, like for example when I was there like Timmy Trumpet 
like got in the crowd with us and like, Echostage allowed it, and I've just never 
like for example if you go to the Ritz in Raleigh, they're done at 11pm. They like 
really won't let the DJ like walk past the stage or anything like that. Whereas with 
Echostage, it's like, super immersive with like with whatever the artist wants to 
do. 
 
Speaker 1: Awesome. So why did you decide to see Nicky Romero and Timmy Trumpet in 
particular? 
 
Speaker 2:   I happened to be in DC that weekend so I wanted to check to see like who was 
playing at Echostage. I'd seen Nicky Romero at Ultra, and I'd never seen Timmy 
Trumpet, and I know Timmy Trumpet is like, his sets like put on really good 
shows so I really want to see that, especially since they were going like back to 
back with one another. And so, I went and I got to see Nicky Romero again and 
like his song "Paradise" is probably one of my favorite songs, and he closed with 
that. It was beautiful, but I really just wanted to go, and I actually went by myself, 
just because I was up there myself and it was probably one of the best decisions. I 
was able to get like from front rail, like right in the center and just be right there. 
And overall, I just went to like see this man put on this show and it was, overall, 
really great. 
 
Speaker 1: Awesome. um, what did you like the most about seeing them? 
 
Speaker 2:   I think what I liked most is both Nicky and Timmy were really interactive with 
the audience. So, for example they released their new song "Falling" that night, 
and they recorded the music video, so they told us like they were like clap your 
hands like this, like move side to side and then they recorded the music video for 
that. And it was just really cool to be involved in something like that. And then 
just watch them like walk around stage and like do their thing jump up and down, 
especially when Nicky Romero played his one song he has with Avicii and like 
took a moment just to talk to us about how like, apparently like seven years ago 
that day, they premiered that live at this stage in the first time. We all had like a 
moment of silence and it was, it was just very beautiful. 
 
Speaker 1: Um, so what do you think sets them apart from other DJs that you've seen live? 
 
Speaker 2:   Nicky Romero is a pretty, pretty standard DJ. Like he gets involved, kind of to the 
extent like Garrix does, but also like really plays his music. And Timmy Trump is 
different because he's one of the first EDM artists I've seen that like actually has 
his own instrument on stage like that isn't a guitar or synth. It's his trumpet. And 
he actually played it live for us. And also, Timmy Trumpet was like he was 
everywhere. He just wasn't behind the DJ stand, he was on the DJ stand, he's on 
the speakers, he was in the crowd, he was on the rail with us, like just the fact that 
he was like, everywhere, not just in two different places, like, that was really 
different. And that's probably what made it like one of my favorite shows I've 
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ever been to. It's just how like involved he was like he was like throwing us things 
in the crowd like money fake money, Timmy Trumpet hats he was throwing out 
in the crowd and everything and like he had champagne and sprayed it all over us 
and it was just something I'd never really been a part of in like a smaller non-
festival setting. 
 
Speaker 1: Awesome. So how did you find out about the concert or rave? 
 
Speaker 2:   So, I knew I was going to be in there and so I just went onto Ticketmaster and 
looked up, Washington DC concerts, to see what there was and specifically like in 
the EDM genre. And I happened to see that. I also follow um, Echostage on 
Instagram so I've seen it for a while. And so, I just like went back to make sure 
like it was on that day and like who was opening and actually performing. 
 
Speaker 1: And then, last question. How does your experience differ between listening to the 
music at home, versus actually seeing the DJ live? 
 
Speaker 2:   When I'm listening to music at home like I'm able to listen to it like on repeat and 
like the same tune and however they recorded it over and over as much as like I 
please. I love that but like when I see something live. And like they play a song 
that like has like meant a lot to me or that like I really enjoy like it will really like, 
for lack of a better term, pull on my heart strings. And it makes me just like 
appreciate what they've done and they might play it like in a different fashion, or 
like speed it up like the festival version and it's just, it's breathtaking. I saw one of 
my favorite songs at Ultra by the Chainsmokers, and I started like happy crying 
because like I've just been like waiting so long to like hear that live and that song 
like meant so much to me. So, it's just like, there's like an emotional personal 




Appendix F: Focus Group Transcript 
 
The pseudonyms were based on Pokémon from the Pokémon franchise. For vocal recognition 
purposes when transcribing the audio, participants were asked to identify themselves through 
their pseudonyms prior to making comments.  
 
Moderator: Okay, so um, first off, what I'm going to do is I'm going to show you just about 
three minutes of this video. And afterwards I'm going to ask you a set of questions 
and everyone, anyone is free to just give their input. Okay, so um, that's the clip 
that we're going to take a look at for this first question, or the first three questions. 
So first off, did you like the performance I showed you? And if you did, why and 
if you did not why not? 
 
Treecko: I am Treecko and I really liked the performance that I saw because, um, first I 
think it helped that I kind of knew the song at the end. So, it was you know, 
something I can relate to that instantly sort of like is a draw. Another thing is like 
obviously the audio, right? There is a big like anticipation for the bass to drop. 
And I don't know. I generally enjoy like music that is like that. I don't listen to 
EDM that much but that is an aspect I enjoy. And as much as like it is about as 
this video is about, like audio experience. There's a lot of visual you know, aid 
that goes into this video. And I think like you know if if you're visually impaired 
you wouldn't enjoy it as much. So because I am, you know, like visual confident I 
was able to enjoy like, there's, you know, these flashes of lights and this colors 
and it's just like building up to that like it's this momentum you know, and at the 
end there's this drop so I just like the anticipation of everything and like visual 
audio, everything combined is very good.  
 
Moderator: Anyone else have any thoughts on whether or not they liked it? 
 
Pikachu: Pikachu. I didn't really have like much of a strong opinion on it just because it 
was such a short clip and also like, I don't identify as an EDM fan, nor do I really 
have a lot of experiences with it. Honestly. I was like a little bit like 
underwhelmed because like I assume the experience is a lot different when you're 
actually there in person but watching it it was just a little bit awkward looking at 
him just like jumping, jumping around and like listening to his call outs but not 
being hype about it.  
 
Moderator: Any other further thoughts? 
 
Jigglypuff: Jigglypuff. I guess. Since I haven't been to Coachella, one thing that impressed 
me was just the scale of it like it was clear there were a ton of people there. The 
stage was huge and there's just this one guy in the center and since he was 
wearing all white, you like, see all the lights reflecting off. Also, since it was a 
shorter clip at the beginning, you can tell it like there was a lot more to come. It 
was just leading up to it. 
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Charmander:  Charmander. I also don't really like listen to EDM or like beat type music but I 
enjoyed like the visuals of it and like the lights. Yeah, I also agree with pikachu 
about like it was like a lot of people but not much action other than like, 
headbanging I guess. 
 
Moderator: Okay so on to the next question. What stood out to you about the performance? 
 
Pikachu: Pikachu. For the most part. Pikachu. For the most part it was just very dark, 
especially at the beginning. Like when you sit up you could see the white contrast 
of the black background but like when he got back to his equipment like with the 
combination the flashing and like the black and white in the back. It was just hard 
to see him and I think that, I don't know. I guess like because the majority of the 
performance is like audio, but like then again it wasn't that... 
 
Snorlax: Snorlax here. I think I just noticed the flashing lights mainly. And then the music 
all kind of went with it. 
 
Squirtle: Squirtle. I think going with what people said. The scale of it really stood out to me 
like when I saw how many people were there and how many people were hyped 
up and not overwhelmed by the loudness and like the lights. 
 
Moderator: Okay, so the next question. What would you change about the performance if you 
could? I know we didn't really watch a lot of it, but based off of what you did see, 
what would you change about it? 
 
Charmander:  Charmander here. I think maybe like, the lights flashing to like the beat or 
something like that. Maybe it did or like more of that. Or like more lights. 
 




Snorlax: Is the point of the show for everyone to be watching them or dancing? 
 
Moderator: Um, I cannot give my own input on that because this is an artist I don't represent 
or anything like that. But I guess it would be up to your own interpretation for 
what you feel like the point of this performance is to be and you can apply your 
judgment to that. 
 
Jigglypuff: Jigglypuff. I probably would not just chill on my couch and watch this, but I 
would enjoy the experience. I would enjoy dancing to it. 
 
Treecko:  Treecko here and I think just looking at the, this clip specifically and ignoring the 
fact that there's still a lot more to come, this specifically does not I guess is like 
others have said, is a little underwhelming right? So, I think it would help if there 
was a lot more energy from the DJ in terms of his music to get everybody hyped 
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up. I didn't see that. But again, I guess like that, like, since this is towards the 
beginning of everything that might explain that fact. Um Yeah. 
 
Moderator: Oh, go ahead. 
 
Pikachu: Was the question change about the performance or change about the video? 
 
Moderator: The performance. 
 
Charmander: Charmander here maybe like a, like a background or something like that. I mean, 
I know like when I've been a concert I like when they have like a screen in the 
back like, visuals. 
 
Pikachu: Pikachu. In this situation probably like the artist, probably is the primary like, 
appeal to the audience, but like I don't know it could be. 
 
Moderator: Okay, so we're going to move on to the next thing. So what we're looking at right 
now is just like a promotional material from the DJ Armin Van Buuren. This is 
just something that he posted up as a photo in some places. So just taking a look 
at this image alone. Would you consider learning more about the artist? 
 
Pikachu: Pikachu. Not really. The poster in general gives me like, Star Wars vibes. And all 
I really. So, I know you said he was a DJ. But like, if I were just looking at this 
picture, I probably wouldn't really be interested, especially if I didn't know who 
he was 
 
Jigglypuff:  Jigglypuff. Knowing that he is a DJ, he is front and center and it's kind of just 
him, which is a little bit uncommon for DJs. There's usually some sort of 
branding. It's usually not just the guy. Um, so I guess that does attract you to want 
to associate more with them. 
 
Treecko: Treecko here. Because I'm new to EDM and I have no idea who this person is, 
um, I am not initially pulled in. I'm also not like super intrigued by EDM, so it's 
not like I'm super curious about the artists. Um, I don't know the poster itself is 
pretty standard. I feel like there's, I mean, the graphic does a great job of you 
know, showing the artistic creative expression or whatever, but, um, I don't know 
because I this name is so unknown to me, I'm not interested. Maybe like if this 
had some, you know, like artists like more famous artists that were, you know, on 
the flier, I would be curious to know, like who this person is that's associating 
with like, somebody popular. Otherwise I'm not. Yeah. I'm not super intrigued by 
it. 
 
Moderator: Um, I guess since most of you aren't really interested in this, what would prompt 




Pikachu: Pikachu. Maybe if there was some descriptor of what kind of artists they were or 
like even like some sort of description that would establish credibility, like oh, 
like where has he performed before? Or like who has he performed with? You 
know, like some of this more well-known works that like might trigger like an 
interest or like familiarity kind of thing. 
 
Charmander: Charmander here. Maybe like a title like one of his more popular songs. Or maybe 
like an audio clip that goes along with it. 
 
Squirtle: Squirtle. I think like if this were part of a tour maybe like other cities that the tour 
is part of just because I think like, I'd be like, more interested in listening to artists 
if I know that they reach a more diversified audience. Yeah, I wouldn't want to 
like listen to artists that just so happens to target just one particular group or just 
so happen to appeal to one target. 
 
Jigglypuff: Jigglypuff. Maybe references to collaborators too. 
 
Moderator: Okay, and again what just stands out to you about this? 
 
Pikachu:  Pikachu. The thing that stands out the most for me is the blue flame thing going 
on. Yeah. And also, the big shadow behind him so like, honestly, like you don't 
really notice him until like you actually looked closer. The other thing that I 
noticed is that like the lack of spaces in between the letters like the A and the R is 
really kind of bothering me, but that was just artistic choice I guess.  
 
Snorlax: Snorlax. I noticed that the main thing I noticed is the big shadow is just like the 
same pose he's doing. I think, well, what would get me to check him out is if his 
pose was something like, a b-boy freeze because that speaks to me. So maybe if 
he posed in a way that like he targeted a specific audience. Maybe that audience 




Charmander:  Charmander. I like the landscape. It kind of looks like it's like a city, I guess. 
Like, I see like some hands raised up in the background. I feel like that's usually 
the image of an EDM audience.  
 
Treecko: Treecko here. I think that there's something to be said about landscape on… on 
the poster. I'm not sure if it's depicting..., but, I mean, I think that's a good way to 
attract an audience. If, you know, they see something from their city, like, you 
know, this artist is representing their city, or like, you know, nodding to the city in 
some way. I think that's one way to that it can capture the audience. Um, I really, I 
think I really like the… the main image like on that on the on the left side of the 
poster and I it just sort of evokes like this um inspired type of feeling within me 
because there is like, you know this guy's raising his hand and then there's like I 
don't know there's just like transition of bright colors into like space. So, it's like 
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there's light that's actually coming from above right and then it's like shining 
down on the… the main dude. Sorry main dude, the DJ. So, I don't know. It's like 
it's, it's like a positive sort of emotion that it like invokes within me. 
 
Moderator: So, moving on. I'm going to show you four pictures of this DJ; his name is DJ 
Snake. You may or may not have heard of some of his songs. You likely have. 
And I'm just going to show you images of what he looks like and what his attire 
is. So, this is the first one. And then this is the second photo I have of him as well. 
Get the full view. And then this is the next one. And this is him in the middle. 
That's the last photo. And feel free to ask me to flip back between different 
photos. So just taking a look at DJ Snake um, as the example, how would you 
describe his wardrobe? 
 
Charmander: Charmander. I think he definitely looks like he like knows how to dress or like is 
wearing what's in style. His style kind of reminds me of like, the artist like Bad 
Bunny. He's also like pretty good looking and like his hair color changes. So 
that’s keeping in style. 
 
Treecko: Treecko here. Along with this the style that he has, I think there's also some 
comfort to his clothes like, I see it certainly. He's always wearing something, you 
know, baggy on, like on the bottom and then he's also wearing like, um, you 
know, hoodies and whatnot and it's also kind of expressive in that like they are 
colorful. One thing that stood out to me is like he's always wearing sunglasses, 
which is, whether it's indoors or outdoors. Um, and that's something different. 
That's like, I don't think like, you know, people that have comfort in mind are that 
want to seem and, you know, seem like a normal person, like, you know, they 
wouldn't be wearing sunglasses indoors. So, it says something about his how he 
wants to be seen, right? Um, because you know, some, sunglasses, they're usually 
associated with being… being cool or, you know, if you want to have a front and 
that's why they do it. 
 
Jigglypuff: Jigglypuff. With the exception of the first outfit, because the first outfit looked 
like the uniform of every 20-year-old boy on the planet. It's obvious that he cares 
a lot his appearance. None of these are things that you would just throw on. 
There's a lot of bright colors. He also does a lot of white so that the bright colors 
pop out a lot like his hair and facial hair is always like, very clearly professionally 
dyed and cut. And he managed to wear an outfit that makes him stand out among 
Blackpink, which is hard. 
 
Squirtle: I think anything like usually whenever I see like any artist that's like hyper 
stylized like I don't know anything about this DJ so I don't know like anything 
about their background. But sometimes like whenever I see like anybody who is 
like hyper styles, how I would consider DJ Snake to be. I like get scared of them 
like running the risk of like, appropriating something, somehow, someway, even 
though like I don't know how and I don't anything about this DJ to know who they 
are, I thought of that like when I saw these pictures. 
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Moderator: Okay, so um, next question is just taking a look at the way that he is dressed, what 
type of inferences would you make about him as a person? 
 
Pikachu: Pikachu. He's rich. 
 
Jigglypuff:  Jigglypuff. Kind of douche. 
 
Treecko: Treecko. Kind of pretentious with the sunglasses especially. And his hand 
gestures.  
 
Charmander:   Charmander. He keeps up with current trends 
 
Moderator:  Alright, so next I'm going to show you a short interview from the DJ Nicole 
Moudaber. I don't particularly know how to pronounce her last name but I'm just 
going to show you this short interview with her. Based off of that short clip of the 
interview that I showed you, what are your impressions of her? 
 
Charmander: Charmander. I think it's cool that she like had a vision and then she had like a 
purpose for her music and her performance I guess. She king of made that like 
come to life and it was cool seeing like a hearing a background story to her. Oh, 
and to add like, I feel like EDM like, usually doesn't have like many lyrics and 
stuff so you don't really like anything much out of it out of them like beats, but it's 
like, cool hearing like, where it's coming from. 
 
Squirtle: I think because she had such a vision what she wants for her music and like makes 
it like originally made it with the goal of bringing people together despite like 
their differences, especially like after a time of conflict? I feel like she really had 
such a spiritual connection to her music and that she's like really invested. 
 
Jigglypuff:   Jigglpuff. I think, correct me if I'm wrong, but I think she said she held her first 
party at a bombed-out mosque? Which struck me for a moment but it also makes 
me think that maybe even though it always feels a little sacrilegious that she 
thinks of a party and her music as something that's really good and it was 
important for people to embrace 
 
Treecko:   Treecko here. I, I really enjoyed getting to learn about her as a DJ. Although, I 
think it would help for me to maybe get to know her work a little bit so that you 
know, the background could make sense like what she's saying could have 
meaning. Yeah, I just thought I thought the background music was super 
annoying. I was kind of distracted by that most of the time. 
 
Pikachu:  Pikachu. I think I might have missed it. But when I heard her say that she was like 
their brains like I didn't hear the part where she said she was making her own 
music those parties like I was under the impression that she was just throwing the 
party. But then, like, I heard you guys talking and I was like wait, "Did she say 
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that?", but also you introduced her as a DJ so I could see why. Like, even if she 
didn't say directly why, but I just think like, if we're strictly speaking from this 
video, but I just got that she was like a chill person that likes to have fun, like, but 
not really a DJ. But a person who likes to have fun and throw parties. 
 
Moderator: So, based off of this interview that she had, um, would you consider supporting 
the artist? Or would you consider supporting her and why or why not? 
 
Treecko: Treecko. Yeah, I think just hearing there's stuff like their story behind why they're 
a DJ and you know, like, her explaining why it's so important to, for her to you 
know, share her music with the world, especially, you know, for the war or is it 
revolution? I don't know she called it specifically but in Beirut, like there needed 
to be like this sort of this cultural transformation which she was able to provide to 
the people there and thinking, you know, like, knowing that, you know her, her 
work provides a lot of meaning to people, not just herself. And it's like, it's 
become a cultural thing, right like, and I think yeah, just knowing that makes me 
want to support her work 
 
Snorlax: Snorlax. She said she wanted to connect people with her music which I can get 
behind so I would at least check out something she made, but maybe if I didn't 
like it, that's the end of it. 
 
Charmander: Charmander. I think if I liked like her genre music, well I will like, like someone, 
like, said I would try it out. But if I was like, actually into EDM, it is cool hearing 
her background, so I probably want to support something like that. 
 
Moderator: Okay, so moving on. I'm going to show you the Instagram and the Facebook page 
of the artist Bonobo. He's also a DJ following the theme of our discussions. So I 
guess I'm just going to show you some of his posts and you can take a look at the 
caption if I can. So those are just a few of his posts from his Instagram. And so 
here is his Facebook page. Okay, so just taking a look at the social media that we 
saw, what are your impressions of Bonobo? 
 
Pikachu: He's very artistic, not just musically. He likes to travel a lot. That seems to be the 
theme with even like his album covers all being incredibly artistic. He was 
Grammy nominated. That's all I got. 
 
Snorlax: Snorlax. He seems to be a man of few words and he wants the work to speak for 
itself. That's what it seems to be based off his like, captions and like in his 
Facebook posts, he doesn't like, beg people to come watch him and it shows he's 
like, this is what it is, you can buy tickets here. It's not like please come out to 
support me or anything. 
 
Jigglypuff: Jigglypuff. If I hadn't already known as a DJ, I definitely wouldn't have known 
that from looking at his Instagram. His Facebook shows that a little bit more but I 
would have thought that he was like, a travel blogger or kind of wine critic vibes. 
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Um, but his work is really impressive. It seems like he has a sense of humor. A 
little bit on the Grammys part. But he also I guess it's nice to know that somebody 
has a life outside of their work and you get to see that through their professional 
social media account. 
 
Treecko: Treecko here. I think what struck me the most on his Instagram feed was how 
many times like is like pictures of nature was posted and if I hadn't known that he 
was a DJ before I wouldn't have figured that out just by looking initially at his 
feed. Because I you know, as a DJ expect, like other DJs, him to post a lot of 
nightlife. And, you know, of course, like you know lights and what not and like 
crowd, like crowd pictures with other fans and whatnot. So that's like, absent from 
this feed and yeah, so I think like… like she said, I wouldn't have found this artist 
if I was you know, like, if I was a newcomer into EDM, like, I think you'd have to 
be pretty. You have to be pretty immersed into EDM culture. And you have to 
know the artist and the genre well enough to actually like know him. I don't think 
people would be able to figure it out on their own out of nowhere. And he's not 
super active either on his Instagram or Facebook. So that's not something that you 
see with like, with… with artists that are you know, trying to gain fame. So I from 
that I take it that he's pretty established as an artist. 
 
Charmander:  Charmander here. I think I appreciate that like, he's not really like advertising his 
music that much. You know, not really throwing it in people's faces. 
 
Moderator: Okay, so um, what do you think that he does well with his social media? 
 
Squirtle: Squirtle. I think like someone mentioned before, he does a really good job at 
showing his audiences that he does stuff outside of music. And like a lot of his 
posts especially on Instagram are really abstract and like left up to like the 
viewers' interpretation of it so I think it's like emphasizes that like his view of the 
world isn't entirely through music. 
 
Jigglypuff: Jigglypuff. Even if I absolutely hated his music I would still probably follow him 
on Instagram. It's just a good Instagram account. He takes really good photos. 
There's a similar color scheme. It's visually stunning. There's a lot of fire. But 
yeah, it's just his photos are just really good. 
 
Treecko:  Treecko. I think based on the way he incorporates nature into like, showing 
maybe like given like, just presenting his music through the like nature because in 
some of the pictures I think he had like... he had, like, I know the title and song or 
something on like it was incorporated with...the nature was incorporated with… 
with his work. So, I don't know, like, just how he just that makes me think like his 
music is a little bit different than the works of other DJs. Like I don't know I think 
because there's so much nature involved I want to say that like, I want to say that 
like his music is I don't know somehow more nature-y or I don't know it's like 
different from your typical DJ. 
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Charmander: Charmander. I like that his Instagram is aesthetically pleasing to the eye and I 
think that even if someone didn't listen to his music, they would probably be 
inclined to follow him on Instagram. 
 
Moderator: Um, what do you think that he could do to improve his social media? 
 
Jigglypuff:   Jigglypuff. If he is using this for professional purposes. I don't think it would hurt 
to every so often like look through a quick scroll be able to see like a list of 
concert dates just so that you know what he is from his Instagram. And I don't 
think, considering his brand name's really aligned with the photos he takes. I don't 
think that would take away from his Instagram. 
 
Charmander: Charmander. I think that maybe if he put a link to his Spotify or something like 
somewhere to access his music to show that he's a DJ and also promote his music. 
 
Treecko: Treecko. I think if this these pages are for promotional purposes, it could certainly 
help for him to mention that he's a DJ somewhere in his bio. I saw that on his 
Facebook, it said music and bands. Right there on the side on the right side, just 
yeah, music band, but it's so broad and like, I would have no idea that he's, you 
know, he's a DJ and he makes EDM so, you know, it'd help to...it'd help for him 
to specify first. And second, he should just post more frequently and you know, 
like, post things that would attract like EDM audiences and maybe like he can tag 
his followers. You can post pictures of followers and fans, or posts himself with 
other like artists and that could also you know, help garner some more support 
from like other fans, you know, other artists. Yeah. 
 
Charmander:  Charmander. I slightly disagree with that just because I kind of feel like his  
aesthetic is like minimalistic, so I appreciate that he kind of like doesn't always 
like flaunt, like his followers or his music. I feel like he's kind of the type of 
person that would like let his music speak for itself or like, let his music like be 
spread by mouth, like word of mouth. Rather than like, have to promote it all the 
time on Instagram. It's kind of nice like when artists aren't always like, constantly 
like pushing you to listen to their music. You kind of want to see like another part 
of their life through social media. 
 
Pikachu:  Pikachu. Yeah, I don't really think I would change anything about either of the 
social media accounts like on Facebook, you see, like when there's a new track, 
like he'll make a post about it. On Instagram, I feel like you know, even though it 
is a professional account, it's like his account. And like it seems to speak pretty 
well to his personality. Um, I think that, you know, he has like story tabs that are 
like dates and new music. And like, you see that he was nominated for a Grammy 
so like, I don't think it's necessarily needed to have any more description maybe 
like. Yeah, maybe a description that does say DJ, but like, if someone really 
wanted to listen to music, I don't see why they couldn't just look it up. 
 
Moderator: Alright, so does anyone have any last thoughts on this?  
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There were no remaining comments after this question. 
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